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Wellness cannabis tourism The results showed that most tourists were

female, aged between 21-25 years, with a bachelor's degree, single, and students with an
income of no more than 15,000 THB per month. Most of them resided in the northeastern
region of Thailand. Hypothesis testing showed that differences in gender, age, marital status,
and occupation resulted in variations in the decision to participate in wellness cannabis
tourism, motivations related to physical and mental health, the purchase of cannabis-related
products and services, curiosity, and cannabis policies and regulations significantly influenced

the decision to participate in wellness cannabis tourism at a 0.05 significance level.
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1. AserinteAURRINShazANT T 3.46 1.035 11N
2. ﬁum%’aaﬂamaummﬂwﬁm 3.57 1.230 110
3. Wiguiigutaya 3.65 1.204 un
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374 3.69 925 4an

namTAAsEideyaLianageUsINAgIuUnITITY
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M1399 4 M131nERIHANSIUT BB UNSARAUTALAUN I YIBAIENTIN I WNOFUNIN TIUNAY

Uszaunisal
wwediuszaunisal  liwnefiuseaunisal t p-value
X SD. X SD.
madnduladunvieniionds 412 0.53 3.96 052 1610 205
fyviiogunw

* p-value < 0.05
HAN1INAFBUNIFNAULAAUNIWIBLNY AT YV INBAVNINAIINITIATIEN Independent
Sample (t-test) 1A p-value Wiy 0.205 Feu1nn11A1 OL 0.05 Feuanea Uszaunisalnansiuly

ilinsdeaulaliumavieanengadayyiieaunineeiu Nsedutvdidgnieada 0.05

M99 5 NANITIATIZHAINLUIUTIUNIAYY (One-way ANOVA) n13indulaliun1aioane s

Ayvuitegunm uunmuiadediuyana

Uadwdauynna SS df MS F Sig.
LA Between Groups 3.373 3 1.124 4.003 .008*
Within Groups 111.234 396 281
Total 114.608 399
21¢ Between Groups 32.445 8 4.056 19.300 .000*
Within Groups 82.163 391 210
Total 114.608 399
3¢ @ U Between Groups 1.395 3 465 1.627 183
AT e Groups 113.213 396 286
Total 114.608 399
01U Between Groups 2.787 2 1.393 4.947 .008*
Within Groups 111.821 397 282
Total 114.608 399
DTN Between Groups 14.210 6 2.368 9.271 .000*
Within Groups 100.398 393 .255
Total 114.608 399
* Sig < 0.05
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Uaduaudanu -.008 036 -011 -.226 822
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