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Abstract This research aimed to 1) study the problems and
needs regarding the logo and packaging of the local textile
weaving community enterprise group in Nong Panchan
Subdistrict, Ban Kha District, Ratchaburi Province; 2) design a logo
and packaging to promote products; and 3) examine consumer
satisfaction with the design. This research utilized a mixed-
methods approach. The results revealed that the enterprise
group, with a diverse product range, required a new logo that
reflected its identity and modernity. This logo also reflected
environmentally friendly, low-cost packaging, and added

product tags for each product.

Design Results: Experts selected a logo featuring the enterprise name, a weaving loom,

and a local pattern (the Sun Pattern). The packaging was a light brown cardboard box with a

clear window and a dark brown strap with the brand logo. The packaging was a white paper

bag decorated with local fabric patterns, and a white product tag with a pattern and QR code.

For more information, see the following: The satisfaction assessment revealed that consumers

were highly satisfied with all components, including the logo that could be used with various

background colors (X= 4.68), a sturdy packaging structure, and a strong packaging structure.

Fasy to open and close (X= 4.48), packaging bags that convey the identity of the enterprise

(X= 4.49), and product tags that appropriately reflect the identity (X= 4.55). This research

therefore indicates that designs that are consistent with local identity and modern standards

can effectively promote the image and added value of community enterprise products.
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