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I ABSTRACT

This study aimed to 1) investigate the potentials of integrated sustainable creative tourism
development on the basis of Thai identity way of life in Bangkoknoi district, Bangkok 2) develop
integrated sustainable creative tourism in Bangkoknoi district, Bangkok. The research was conducted
with qualitative and participatory action research methods. The data were obtained from 32 key infor—
mants belonging to the public sector, private sector, population and the tourists visiting Bangkoknoi
district.

The study founded that 1) Bangkoknoi community had the potentials of resources, sustainable
management, community participation and awareness raising to develop integrated sustainable creative
tourism on the basis of Thai identity way of life. 2) The creative tourism brand of the destination:
“A Happy day in Bangkoknoi” was comprised of 5 sub-brands with their strategic programmes and
projects for the implementation of the development. The 5 sub-brands were 1) Creative Geo-natural
tourism brand, studying fresh water ecosystem of Chao Phraya river basin, with the purpose to preserve
nature 2) Creative Thonburi Historical brand to preserve local history 3) Creative art and cultural brand,
studying 3 schools of Thai art to preserve art, culture and spirituality 4) Creative riverside way of life
brand, visiting canals and orchards, with overnight in local homestay to enhance local social develop-
ment and 5) Creative multi cultural society and food tourism brand to enhance local economy and
income distribution. As a whole, these five creative tourism brands would be developed with the
application of the creative tourism business model to encourage tourist’s participation in creative

activities for the fulfillment of their experiences.
Keywords: Creative Tourism, Creative business tourism, Thai identity way of life, Creative brand
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TudunsruInmsvesnviesiiondeaieassd angnssunsudmsnisianisieadlotiesdu (Destina-
tion Management Organization: DMO) sugesiiide 2 funou ImsJL'%'m’fumﬂmimﬁi’ﬂsmwmawmﬂu
nsiangsRavieniisndaivassd Inefinwgusu aaaeunineinsvieaiisdusssued Tansssu wnssy
AUNITULATUINNT waeyin1s3AT1E9T SWOT uay TOWS vesituitluniswann naenaurinisusudiudnenn
vosituil InglfinTesiiodds 1un dnonmiuandnuusvosamnsaemsivssauaudndalunsiaun
\ugavsneUanenisweanisvieaiietgsiandeainsassd 10 Usznis (10As)
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wisnUszliudnenmussmey Jasudurhnifesunsaisusudgsitieaiiendaiiassdues
Y IngadenInan valvewuTUAIANNNEUA18NIA @ I19a536 (Creative Brand Image) N3as1ssnanual
YBALUTUA (Creative Brand Identity) Lﬁaﬁﬂma%ﬁmmsﬁimL@iuﬁqmammuﬁ (Brand Unique Selling
Points: BUSPs) duazilgnisnanduduazuinisueanisvieadiondeainaassd (Products and Services
of Creative Business Tourism) Tugnausiaun

duiuazuimsvesssnavioniiondaivassaitadofinseduliAnguasdvesinvieuiisailanduiies
mnanAdunsEiaRLdsImsiivszaumsallunsianiamusssuine iAnirsugiaustaunsal (The Experience
Economy) Faneshuaziiulnegasimsalugaernassed 20 (Pine and Gilmore,1999) Imaﬁﬂejmmmﬁmfiauﬁm
Fetlauanlafiomsiivsraumsaifudainusssuiesiulussiulasadadneatadaay wiefldusnluiadin
Jaussaiodunaraisszaunsaiiinguuuulmifunnsauasvainuans efslangalanAfniuazuinnssy
waniuvesdoansaume (ICT Disruptive Innovation) iudadtaduiidrannsedunnudeansussaunisains
iandaUSaussaivanvansliifumiguidulugnamnssviesiisrnnmaiidenisiesiiendaiisassd
Tuwpursnentes §3eldnuin dnvieaiisrvnidisadanuadlanasdosnisiouiisusemsineildsy
Usznu 1 ae1n338vidalng dugiis dud vinliwidliendmdadisassalud Aauagaowineims
(Cooking School) fiviaaifleauiwihudssaridudialneyinannesls dasendgnegisls mas fanumaniy
wansfemuavlaesindosnnifuiiusnnduniuisuafvomnsiiegidemi widesmsnnuiuasUszaunisnl
EULLuumﬁaamﬁumﬂUviaqLﬁm “Uona1n912” (Beyond The Plate) Lﬁ@L‘%ﬂuﬁU%Umi’wuﬁﬁmmms A3
vannvanemsTanm fedin ayulnsviesiu TussuudnaiausssuuaraninuindoumisssumivomuauLay
fluitn dnviealealddudalusedunsiidiuuifonssy wulsdau uasulfuitmeyinsaaly Taussauuas
539UA Awandeufuyuvuiesiu

Iua'auﬁtﬁm%aaﬁuf]aﬁaﬁwuqﬂmwmqaﬁwiaaLﬁa'gL%aa%ﬁaaﬁsﬁﬁu Jndudesimuaunuinaiy
Sufiaseuvesiiidulfdmdoynaadiu fnedy matentu Ussrsu vidowudinviendiaiiieatudate
fugnamnsIsaineassd aamanvatemeiansssvedlan ansilaniduvesinusssuviesiulusdudn
Mauesionviendien anulansiuvesiauzuazinanssusieadu ninensvieadien gaammnssuuinig szuy
Tnssadsftugrusunsviendiorfesiu ninensviesilsrvesiiul masnunisvieaiienanzduguuuudung
AflugemneUatenseniidy nsvisuflsndanunsuazemns nsvionflendeauaim unmdmaden ns
vieuflenssdidugiu nsvieadiedfiidn 3aTInduiuums (Slow Life) Msfinad HnauBuuimismmsaan
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FoRnsaniedefvesmaiangiavieafioandeaivassrenafiansantedidudold (Tangible Benefits)
nguaaaLimng nMsaisasIuinnssunseydnYNsanmeTaussI MaiRegadiiy My ms
afanusualiungunalannsdeendunlazusnig

drudoifidusioslsils (Intangible Benefits) vosgsAvvieaiondaineassd launnsigamuneyatenis
ansatiaueaulaniukaSnanylvewuTUATaIAURNGNAaIAUN NN NTATIINUNISTIRNYRIYNYY
mMseyinEauAsTRLsTIILaE N1y YL sANIeAs T Rdudedlald 1wy nsruwimd aivsn Annude
suanAsumeimusssy AumaInvansvesiassILTiedy AuAdATnLArAassIN RaRILANATAYT
wazAw3AngniufuAuiun

Tuduiierfumeiauaziuimemsaiisduinazuinisvesssiovieadionludeaireassd (Creative
Tourism Products and Services) tiu DMO wazaneianyu sasndufiidiuieadomny madu dossudiedu
NuuNugnsmansiloandudiuazuinindeaineassd TnsthyumaeTausssu deey sssumaidegidnang
nszvIuNIaUTIImneUaensailfiaueuurlunuited uarasdioateduduaruimadsaiieasse
Mnyaneillansiuiignues Destination (USPs) mswaungshaviesiiondaineassasniuseaiideimisu
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483 Destination (Shared Vision) finMsmaunugnseansssoznatsnassyozen Wuwnusziunguussme 1wy
o e Uszme glnie naudanin Y ngueun. nquugtu uasnytudng 1wyt sudugiuedlu
sefunvgludeufiRnisfiasdununusuduarauduasuinmadeaiassdvesmuies wagiiisunaiets
auoleugsEAUMALAZUIUIYA B9ANTEIElN (UNESCO) JlUsunuumuasiieaineasse (Creative Cities)
adu Cluster voummuasvhlaniifdniiauseulansiumgifiuaniauazidulaluludsnenainvesdn
a5lan Tuuummmuasifiauiwendsiulluimnuulandedenlsafungumuasidaivassdvoslan ail
nsmungudenafizluvuveaniseenuuuidunusudidumaionilendsainaassd (Creative Tourism Route)
FsazidunisdesiFesduduaruinns naenulsziamans duuviesiu 3Tinvestiauluiles Turuum fu
FaUy Winonssy 013 wigAad Mainuas n1avinlad umnssu Bvent  Fufiv uazaund van Tadinada
uarNIsDONLUUAUA LAY UINIgIRarie s deadsassdasdifugiueguund nnsddey Ao nnsdidiuday
(Participation) waznsifiiudingeuszaunisallval (Experience) vestnvieuiiendsadnaassa (Creative
Tourists)
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1. ﬁumLLavmmiai’maﬁmmuasmumwmmwimmmumawwmaﬂawma WU dnuysIildugu
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based)

2. Bufuaruinisideadassd wwnszasegmuiudigiimansiinainvatouagninerans fnnsdn
Tusunsuifideaiassd fedifonssuiifugusssudaau Ssiisuludomninegiangiiuf iuumaveudion
Yuutisy (Activity-Based)

sUuuUTesAuR LAY U3 NsYRIgIRaviaisIainsas SRt AN S9N TULU LY SAUA AL USNNSURINTS
vieaflerimusssunuvauudoningiivineg (Conventional Tourism) Usznnsusn nsvieafieaia 2 EULLUU‘S‘H
freguuilugnumineinsauazyn Maviondisrfaussauuuusnddldoras aowd Aideides uunsu iy
Foallusmaniu Jn S1 feulliadindidndnluiledlne) wWu Night Market Street Food uazsinazfinseuiniu
msvieufenludsemanazidiedvnfifidedesialan i diuaa Singu awu vas Tumemsediuda Creative
Tourism aglvinnudAgyiunsilenialaisens laddwsulunssuiunmsgadiassaulaiuuszaunisallug
Wendudin wuivieaiivrvesusuisnenties e1aldilenaltinar 1 $alusliinad Anaudlunszeluan
Sosedlladonsmdaduiiqauiolanetduinaunfifieairsnnuamwndn vietnvieaiirfunthuyldilenad
Fuasimduidng Pldessznianiiossmalng Creative Tourism lailddoaniserans $n 51 oyan3d lugjle
usanlanvesgiualn unnssd A aund szaulan ‘ﬁuﬁéuaqﬁjﬁwiauﬁma%ﬂqaﬁﬁ feituilaglulssinmdng
Taqluvhynalan suvunngeuidnenmlunsimungsiavieaiivraivassd iosusndinusssuriesiunay
iionszaneneldnaenauionvsiulssaunsaliiniifauariuiiouuyudlagiunsigsfaveaieds
ahuassAsuazilugnmsiannfidsduogauinimesnuevi

nanlaagy NuiteiFes “uwmsimunnsvieadiendsaiassauudndnvaliflnewuuysannsodis
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