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Abstract

This research aims to 1) study the effects of using Generative Al to promote digital media creation
skills and 2) study satisfaction after using Generative Al. The research is an experimental design with One-
Group Posttest only design. The sample consists of 60 participants from a digital technology innovation
training program for learning, selected through purposive sampling. The research instruments consisted of
Generative Al application, digital media creation skills assessment form, and satisfaction assessment form.
Data were analyzed by using percentage, mean (X)), standard deviation (S.D.), and t-test. The finding found
that 1) effects of using Generative Al to promote digital media creation skills of the sample group had digital
media creation skills at a very good level. The 80% post-test score comparison found that the post-test scores
were significantly higher than the criteria at the .05 statistical level, and 2) the satisfaction of the sample

group after using Generative Al was at the highest level (X = 4.66, S.D. = .35).
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