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Abstract

The objectives of this research were to: 1) study the customers’ opinion level on
the marketing mix; and 2) examine the relationship between the marketing mix and
behavior of customers living in Bangkok in ordering food via an online application. This
research employed a quantitative method. The sample consisted of 400 customers,
obtained via convenient sampling. Data were collected with the use of a questionnaire
and analyzed by descriptive statistics, mean, and Pearson’s Product Moment Correlation.
The research findings showed that the opinion of the respondents on each of the
marketing mix - product, price, place, promotion, personnel, physical attributes, and
process- was rated at a high level. The results of the hypothesis testing revealed that
the overall marketing mix as well as each marketing mix had a relationship with
customer behavior in ordering food via an online application in terms of the frequency

of food ordering, with a .05 level of statistical significance.
Keywords: Decision to Use Services, Application, Food Ordering Service
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