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Abstract

The purpose of this research were : 1) to investigate the significance levels of marketing
factors on the success in education service business of tutorial schools at Wannasorn building.
2) to study the difference of individual factors influencing marketing factors and the success in
education service business of tutorial schools at Wannasorn building. And 3) to investigate
marketing factors influencing the success in education service business of tutorial schools in
Wannasorn building.

The findings were as follows: 1) marketing factors were at the highest level as a whole,
when considering each aspect, the people factor has the highest average. The success in education
service businesses of tutorial schools at Wannasorn building as a whole showed the highest level
when considering each aspect, people averaged the highest, followed by Innovation. 2) The
result differences of personal factors and success. 2.1) Gender, Classes, GPA, Occupations of
mothers had no signi-ficant difference in marketing factors of education service businesses in
Wannasorn building. Fathers” occupations and costs of tuition fee were statistically significant
at the .05 level. 2.2 Gender, Classes, Grade Point Average) and the differrent costs of tuition
fee had no impact on the success. The different occupations of fathers and mothers were
statistically significant at the .05 level to the success of tutorial schools in Wannasorn building.
3) Products, places, people, process and physical appearance affect with the success in education
service businesses of tutorial schools at Wannasorn building with the statistical significance level
of .01.

Keywords: Success Factors/ Education Service Business/ Tutorial School
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