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Abstract

The objective of this research was to develop the food styling curriculum in creative
economy for food business personnel. Mixed method was used as the research methodology.
The research process included:1)studying fundamental data and needs assessment, 2) curriculum

designing and development, 3)finding the efficiency of the curriculum, 4) implementing and
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evaluating curriculum. The purposive sampling subjects were 13 food business personnel. The
research instruments were tests of food styling knowledge, food creative practice evaluation
form and attitude written form. Statistical analysis included frequency, percentage, mean, standard
deviation, dependent t-test and content analysis. The research results were as follows: Food
stylists focus on practice in creative food from order and concept. This curriculum was training
40 hours; 8 lectures hours and 32 styling hours. The contents were introduction food styling,
art elements and principles in food styling, food container and packaging in food styling and
food styling presentation. The level of food styling knowledge and the creative practice competence
of food business personnel after learning was higher at the statistical difference of .01 level.
The food business personnel had positive attitude toward the curriculum and food styling because

they obtained new knowledge and ideas including new techniques to enhance creative thinking

in food design and decorating
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