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The Role of Employer Branding, and Work Passion in

Organizational Citizenship Behavior®

Juthaijit Praditjaroen®and Bung-on Sorod®

Abstract

The objectives of this research were to study the role of employer branding
and work passion in organizational citizenship behavior based on the relationships
among employer branding, work passion, and organizational citizenship behavior.
Data were collected from 400 employees of hotels located on an island in southern
Thailand, using 4 questionnaires to measure employer branding, work passion,
organizational citizenship behavior, and personal factors. Data analysis revealed
that employer branding had a significant positive correlation with work passion, and
organizational citizenship behavior. Likewise, work passion had a significant positive
correlation with organizational citizenship behavior. Multiple regression analysis
indicated that the employer branding and work passion could jointly make 49.4
percent predictive power on organizational citizenship behavior. The findings suggest
that organization should improve employees’ perception of employer branding,
particularly on the dimensions of work environment, atmosphere, activities, and
organizational communication. Work passion will then increase, which subsequently

helps to induce organizational citizenship behavior.

Keyword: 1. Employeer Branding, 2. Work Passion 3. Organizational Citizenship

Behavior.
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