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Studying personal factors’ satisfactions toward

the marketing mix of Don Hoi Lot in SamutSongkhram

Rumpapak Luekveerawattana® and Alisa Ritthichairoek’

Abstract

This research work aims to compare the personal factors of the
tourists with the satisfactions toward the marketing mix at Don Hoi Lot in Samut
Songkhram. The research tools were set of questionnaires which were divided into
two parts: 1) demographic information of the respondents and 2) the satisfaction
of the tourists in terms of product, price,place,promotion, and overall satisfaction.
The samples included 400 tourists at Don Hoi Lot in SamutSongkhram. The data
were analyzed by using percentage, mean, standard deviation, t-test, F-test, and
pairwise comparison by Sheffe’s method. The following are the results of the study.
Most of the tourists were female, 224 in number (56%). The 172 number of them
(43%) were aged between 20 and 30. The 277 number of the tourists (69.3%)
had an educational level below a bachelor degree, and 138 of them (34.5%) were
students. In addition, 172 of them (43%) earned 8,000-15,000 Baht income per
month. The overall satisfaction towards the product, price, place, and promotion
was in the medium level. According to the hypothesis test, it was found that sex
of the tourists affected the overall satisfaction towards the attraction without .05
significance, and age of the tourists affected the overall satisfaction towards the
attraction with .012 significance. Considering each aspect, it was found that the
satisfaction towards the place differed at .004 significance, and the satisfaction
towards the promotion differed at .005 significance. In addition, education level

of the tourists affected the satisfaction level at .05 significance, and occupation

® Suan Sunandha Rajabhat University, Bangkok, Thailand. Tel. 08-8963-6916
Email address: sirittt@yahoo.com
* Suan Sunandha Rajabhat University, Bangkok, Thailand. Tel. 08-6414-1696

Email address: q_brownie@yahoo.com
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of the tourists affected the satisfaction level at .000 significance. Considering
each aspect, it was found that the product contributed .000 significance, the
price contributed .000 significance, the place contributed .001 significance, and
the promotion contributed .000 significance. Income of the tourists affected the
satisfaction level at .000 significance. Considering each aspect, it was found that
the product contributed .000 significance, the price contributed .000 significance,

the place contributed .007 significance, and promotion contributed .000 significance.

Keywords: 1. Satisfaction 2. Marketing Mix 3. Don Hoi Lot
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Aanalafiuandanuiszauniuimaynesda .05

aunfigui 2 egfiuandrafiu dnvasfisafienuiswalauandreiu

= it a . . % =
M135197 4 NMIUIBUNYUANVUANAIITZAIN E]’]iqlﬂ]Jﬂ’J’]JJWGWE]lﬁJ

MM e@ay  tF  p-value

AWHEAN U wasnn 20 1 90 3.5444  2.531 057
20-30 1T 172 3.2965
31-40 1T 87 3.5172
NN 40 1T 51 3.5098
PRt 400 3.4275
AUINNN woanin 20 1F 90 3.5889 2119 097
20-30 1T 172 3.3314
31-40 1T 87 3.5747
NN 40 1T 51 3.4510
PR 400 3.4575
FE ety woanin 20 1f 90 33778 4.446 004
20-30 1T 172 31453
31-40 1T 87 3.4368
4NN 40 1T 51 3.4706
SR 400 3.3025
AUNIRIEINNIAe  daenin 20 i 90 35222 4322  .005
20-30 1T 172 3.1686
31-40 1T 87 3.3793
N 40 1T 51 3.5490
SR 400 3.3425
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e

MIFINRINRAIUINT

a' = a ' ' s = '
139N 4 ﬂ"ISL‘ﬂSF_lLILY]EIUﬂ’J’]&ILLG]ﬂﬂWGS:%’J’]{Ia’]EIqﬂ‘iJﬂ’J’]N‘WG‘W ala ()

MM @uady tF p-value

ANuRInalaTn woenan 20 1 90 35333 3678 012
20-30 1 172 3.2384
31-40 1T 87 3.4943
" nni 40 17 51 3.4706
RIPtY 400 3.3900

Mnassuaasliiindy engfiuandrsiusesinroaiion fld
anuisnalalunmnnufuandsiuiszauivdadymeada 012 WeRasan
MuduLEINUI dusoui AsduteiAnmiaia 004 uazd MRS
miama fszdutuiAymiada .005

anafgIui 3 szaumsdnsfiuandraiu inviesnpadenuienalauandreiu

715197 5 MaUSpuifsuanuuandTErineTzauM AN DA NURIN ElsLﬁ]

I ARy tF p-value

UNIAN UM fhaanin 20 1 277 3.4079 3442 033
31-40 120 3.4417
annin 40 1 3 4.6667
T 400 3.4275
MU fhaanin 20 1 277 34729 711 492
31-40 120 3.4083
annin 40 1 3 4.0000
T 400 3.4575
Fruanwd] fhaanin 20 1 277 32888 2738  .066
31-40 1 120 3.3083
4NN 40 T 3 43333
T 400 3.3025
AUWNIFILFTUNITANAG ftaandn 20 1 277 3.3357 3265  .039
31-40 120 3.3250
4NN 40 1 3 4.6667
T 400 3.3425
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4’ = a ' ' s = s = '
1IN 5 ﬂ"ISL‘ﬂ‘i?_lLIL“/]F_l'i_Jﬂ'n&lLLG]ﬂ(ﬂ’]di:%’l’]{li:ﬁﬂ‘ﬂﬂ’]iﬂﬂHﬂﬂUﬂ’NNWQW9171] (98)

MW AURAY  tF p-value

AnuRanalaTv %taanin 20 1 277 33755 2105 123
31-40 7 120 3.4000
4NN 40 1 3 4.3333
T 400 3.3900

MNANTIUFAIALAWIN szaumIAnEiuandeiuaasinyiasien
lavinldanufswalalunwsinfiuandreiunszduksdaagyniesiia .05
WWaRITIMIMBAIBUEINUTN dIuKEa M Nezaunuddynieaia 033

WAZANTUNIRILFINNIIANG NITAURURATYNIIRDE .039
a P = A ' s s ] PN a =3 ] s
anafigui 4 ardniluandsnu dnvisafieaianuiswelauandrain

= ™ a . . a @ =
13797 6 ﬂ']iL‘].]iiJUW]UUﬂ’J’]NLL@]ﬂ@n\ﬁz‘V\’J’NE]']"HWﬂ‘]Jﬂ'J']NWGWE]‘lﬁ]

W AedY  HF  p-value

AUNRANUH WNIFWRNANE 138 3.6522 6.880  .000
41317NT 73 3.5479
WHNUUIEN/FUTS 113 3.2920
WENIUIFIENNND 54 3.1296
\$eshamyaug 22 3.0455
PiekY 400 3.4275

AUIAN HSOWHNANW 138 36957 6289  .000
NPt ieb] 73 3.5479
WHNUUIEN/FUTS 113 3.3540
WENIUIFIENAND 54 3.0185
\$eshamyaug 22 3.2727
ik 400 3.4575

s WnFwnAnm 138 3.4638 5031  .001
NPt ieb] 73 3.4384
WHNUUIEN/FUTS 113 3.1947
WENIUIFIENNND 54 3.0556
\$ashamyang 22 3.0000
PiekY 400 3.3025
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A171971 6 MIUIsufsuaNuLAnaITERIIa TN LA NRINa Y (da)

MM AURdy  tF p-value

AUNMTRILFIUNTANG HnEpwnninw 138 35942 6209  .000
41311N3 73 3.4384
WINITULIEN/FUIN 113 3.1593
wWEnuiIewne 54 31111
Wwasfamyaug 22 2.9545
RIPEY 400 3.3425
AnuRanalaTIv wnEuwnninw 138 36014 6.366  .000
41311N3 73 3.4932
WINITULIEN/FUIN 113 3.2743
wWinuiIewne 54 3.0741
Wwesfamaaug 22 3.0909
RIPEY 400 3.3900

AIINAITVIRFAILALARTY VTNNUANG 1IN WV IBNT B ILT Y
o v =3 dl U s d’ > a o s aa
Mlwanudsnalaluniwsiafiuandsnuiszdunssagynieaia 000
WaRITIIMBAIBUEINUTT druKEa e Nezautuddyn1eada .000
v = Qs L o = aa U dl dl = L ) = ana
AUINANTTAURIEIANEDA 000 GIUFDNUA NIzAURBFIAYNINRNG .001

WAZANTUNIRILFINNIINNG NITAURURIATYNIIRHE .000
a P v A A ] s £ ' a a = 1 s
anafigui 5 nulddaideniiuandraiu dnvasfisalanafanalauandrsiu

M15199 7 MIaSuuifisuanuuandsszninenelddaidaniuanuiinele

W ANady  tF  p-value

UHAANTUN N1 8,000 UN 69 36667 5.832  .000
8,001-15,000 LN 172 3.3256
15,001-25,000 U 101 3.3663
25,001-40,000 L7 49 3.3878
40,001-60,000 1" 9 4.4444
ERRY 400 3.4275
AUIAN a1 8,000 UN 69 37971 5412 .000
8,001-15,000 LN 172 3.3488
15,001-25,000 UN 101 3.3564
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4' = a ' ' Y = L =3 '
139N 7ﬂ’]EL‘l_]SEHJL‘YIEJUﬂ’J']&ILL@m(ﬂ’NEzM’J'NS’]leﬂﬂatﬂauﬂﬂﬂQW&lWGwaﬁlﬁ] (fa)

3w anads  WF p-value

AUINN 25,001-40,000 111 49 3.4082

40,001-60,000 M 9 4.3333

IRk 400 3.4575
Fusnui #aandn 8,000 UM 69 3.4348 3551  .007

8,001-15,000 U 172 3.2209

15,001-25,000 U 101 3.2871

25,001-40,000 v 49 3.2857

40,001-60,000 M 9 41111

IRk 400 3.3025
AUNIRILEIUNTANG %aand1 8,000 LN 69 3.6377 6488  .000

8,001-15,000 U 172 3.2151

15,001-25,000 U 101 3.2772

25,001-40,000 U 49 3.3061

40,001-60,000 U 9 4.4444

RIPEY 400 3.3425
anufsnalaTiv #haand1 8,000 LN 69 36232 5474  .000

8,001-15,000 un 172 3.3023

15,001-25,000 - 101 3.3366

25,001-40,000 U 49 3.3061

40,001-60,000 1 9 4.3333

IRk 400 3.3900

AINAIIILFAI AR Telddatfonnuandlanuinyiasing
o o =< A ' o A o o o w Aaa
ilwaudanalaluniwsrafiuanadsiuiszdunsdagynieaia .000
WaRINTBITBAIUUEINDTN GIuREaA M NIzaunufIAynI19gia 000
U = Qs > o = aa U dl dl = L o = aa
TN ITAURLFIAYNIIRAE .000 AUINIUA NIzauipiaLnN1Iaia .007

WAZENUNIEILRINNIIANG NITAURYRIATYNIIREE .000

afUsuNaLATTDIERDLE

gneafisrdiulngilwwands 224 au Toua: 56 agluzas
91g 20-30 T 172 Au Jauaz 43 miﬁﬂmszﬁuﬁm'jwﬂ%cycym’% mIn 277
A% S8Rz 69.3 aNIWHNITIWAINANEY 1UIn 138 A Tewaz 34.5 Tuld
@aLfawn 8,001-15,000 UM 31UI% 172 an Jauar 43 anuRinalavas
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Tnviaa e lue N AT §IUIIA1 FIRERWT GIWNNIRILETINNTANNA
mmﬁawalﬂ@mmagﬂm:é’uﬂmﬂmo AT INAROURUAZIH WuIiladn
AvnlwanuRanelevasinviesiieuandnsivie 218 a1Tw ele wonannit
Wnviesfian ﬁalﬁiaLauaLLumﬁmﬁm:Lﬁmunﬂﬁﬁﬂﬂﬁﬁﬂﬂauﬁmﬁu
'ﬁﬁmmaashaLm”aa'%ﬂ@maww:vﬂmmmﬁ’wmaLﬁul,ﬁﬁmil,fl@Ia’mﬁalﬁ
fiﬂviaw?'imLawmmﬁmmmm:mswmaiau6] VI UADUNRDLRADA %aﬂwﬁﬁu
HnRieaud aunserisdinrasfisdwliazain wananinsdudanuing
ANUANLINFBINNTANUEZONANINNINI aawAe0aTRNoLAz YoM DUKLAL

UL aaNW AWl T1AANURAINRANLVBIDIRS
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