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Influence of sustainable competitive advantage
as interacting variable between market orientation

and the performance of Thai frozen seafood industry
Sumalee Ramanut® and Thanyanan Boonyoo*

Abstract

This research aims to (1) study the level of marketing orientation, sustainable competitive
advantage and performance of Thai frozen seafood industry and (2) study the influence of sustainable
competitive advantage as the interactive variable between marketing orientation and the performance
of Thai frozen seafood industry. This quantitative research employs the population-based survey
methodology with 118 Thai frozen seafood samples. All questionnaires were all completed and returned.
The statistical uses included percentage, mean and standard deviation as well as an analysis of
structural equations via PLS Graph 3.0. The research revealed that the marketing orientation, the
sustainable competitive advantage and the performance of the organization have averagely high level
at 3.90, 3.89 and 3.78, respectively. The attributes of making difference, capital leader and quick
response have a positive effect on the interaction between the marketing oriented approach and
organizational performance. These three attributes contributes to the sustainable competitive advantage.
To conclude, once the marketing strategies were continuously developed, the organization will gain a

sustainable competitive advantage, and the organizational performance will be continuously promoted.

Keywords: 1. Marketing orientation 2. Sustainable competitive advantage 3. Organizational performance
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