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Marketing mix factors influencing consumer buying behavior of dietary

supplements in Rayong province
Nopporn Bua-in® and Kritchouw Nanthasudsawaeng4

Abstract

The objectives of the study were 1) to analyze the correlation between the buying behavior of
dietary supplements and the marketing mix factors and 2) to study the factors that influence the
purchase of dietary supplements focusing on the sampling group of 400 people who buy the dietary
supplements in Rayong province.

The instrument used in the research was a questionnaire. The reliability of the questionnaire
was equal to 0.912, and discrimination of each item was between 0.311 and 0.887. The statistics used
for data analysis were percentage, mean, and standard deviation. Referential statistics used to analyze
were Pearson’s Relative Coefficient and Stepwise Multiple Regression, which were statistically significant
at the level of 0.05.

The results showed that 1) the overall consumer behavior of buying dietary supplements in
Rayong province was at the highest level (X = 4.57) and the overall marketing mix factors influencing
the buying behavior of dietary supplements were at the highest level (X = 4.58). When considering
each aspect, the marketing mix factors ranked from the highest to the lowest level were prices,
distribution channels, marketing promotion, and products respectively. 2) The correlation between the
decision making and the marketing mix factors influencing consumer buying behavior of dietary
supplements in Rayong province was at a high level with statistical significance of 0.05. The correlation
coefficient was between 0.222 and 0.729. The multiple correlation coefficient (R) was equal to 83.20.
The correlation coefficient of prediction (R?) was the distribution channels (XB) and marketing promotions
(X4) respectively. The overall prediction power was at 69.80%, the prediction equation in raw score
form showed that Y = 0.137 + 0.537 (X3) + 0.457 (X4), and the prediction equation in standard score
Z = 0.596 Z+ 0.435 Z.

Keywords: 1. Dietary supplements 2. Consumer behavior
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2. mmLmﬂwwqmnﬁummmﬂaLaanfﬁawammwmwmmﬂ@ymwmuaglm:@umm
fanunige lasddadouwszdndssuuwinasgrwriig (X = 457, S.D. = 0.33)

3. MAleNERsmlEruMIAaaNinadangfnssumsaaaulalianTanian il N1 AT

Lﬁ'aqmmwimmwmu AINI9N 1
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71131971 1 ugevdafuuazAswdssURINaIIRIaIEIUlIzENNIMIaaandkang AnTIudenisaaiula

Lﬁaﬂ%awﬁmﬁm&vﬁﬁwm%ﬁlﬁaq"ume@ PATNIIN

dmlszaumanaialagnInsa X S.D. szauANNdIAY
MUNAAN AN 455 0.32 mﬂﬁqﬂ
ANUINAT 4.63 0.33 mﬂﬁq@
FUTDINIINITIATNRUNE 4.58 0.36 mnﬁlq@]
MUNIFILFINNINTANNA 4.56 0.31 mnﬁq@

dmszaansaaralaaninsia 4.58 0.22 mnﬁqﬂ

IMNATWA 1 WU Snlszamemiaanaiinadanmisaauladendonaaimailasuemns
iaguamlasnwswegluszauanudidganiiganndm Tasdinadouazandeiunnasgu
wihnw (X =4.58, S.D.= 0.22) éwsuxam IR sanLdunean lem snusan agﬂm:@”ummﬁ'm@mﬂﬁq@
I@m‘i'ﬂ"]LaﬁaLLazﬁﬂtﬁmaLuuwwmsgwu Winnu (X = 4.63, S.D. = 0.33) 5898981 LAWA GUTBINIIANT
Fadming eagluszduanuimdyainniga Tasdeadoussandoauuunasgiw iy (X = 4.58,
S.D. = 0.36) ANUFILFINNINIANA agﬂmm”ummﬁ'm@mﬂﬁq@ T,@ﬂﬁ@hLaﬁml,az@hl,ﬁml,uummgm
Winnu (X = 4.56, S.D. = 0.31) LLa:@‘Tﬁuwﬁm‘”mWTaglusz@”ummﬁm@mﬂﬁq@l@yﬁml,aﬁiml,a:ﬁ’l
Lﬁﬂol,uuu’lmg’mwi’m”u (X = 4.55, S.D. = 0.32) MUKAU

4. MINATIERAMNFUABTTZRINT IV FIBHIUNNITARNANAENTNAFaNANTIUNT
dafulafandonfanmailaina M NeguNIW AIa191497 2

' > a Af ™ Q. 1 o 1 Qs a e A
137991 2 LRAIFNFNLTLANDERRUNUSTZRINITIURIUNRNNINIAAANLNG ANTINATAA AL
Lﬁan%aNﬁmn"‘mﬁa%wmmuﬁ'aqmmw

Ay X X, X, X, Y
X, 1
X 0.246** 1
X, 0.279** 0.272** 1
X, 0.231** 0.222** 0.297** 1
Y 0.245** 0.220** 0.275** 0.612** 1
X 4.55 463 458 4.56 457

S.D. 0.32 0.33 0.36 0.31 0.33
**p<0.05
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IMNANTNN 2 WU TIFURIBKNFNNIINITANNATANUFNN BTN UL WIZA ULy NITZAUNIN

'
aada

2t InIRANENANTZAU 0.05 I@ﬂﬁﬁﬁﬁuﬂizﬁwﬁ%wﬁmﬁuﬁ‘ag’s:mfw 0.222 - 0.729 FAwLsNE
mauﬂs:awﬁaﬂauwufgoq@ﬁa FaININTIAIRINE UM TRILEINN TR Laadarauiszan
SRAUWBBLYINNL 0.297 T09898NA0 NAAAIMINUTaINIM TN Tasdaaulseantanaunusiinny
0.279 mmﬁLLﬂiﬁﬁmﬁwﬂi:ﬁw%%ﬁé’ww"’uﬁ{@iﬁq@ﬁa srennsiuTtasmImyiwing Tasdeaudszans
FVFUWHELNL 0.222 1o NN ANL I AN S S AN U SISl UHRNNIMIaMNAN LN AN TTW
m‘séi'mﬁulmﬁan%awﬁmﬁmsﬁmi‘mmm‘u‘ﬁiaqmmw wudndanusNwusnuluszauUiunans
aﬂﬂaﬁﬁfﬂﬁﬁﬂ”tyagjﬁim”u 0.05 lapfienaudssAnSandunusiviniy 0.220 - 0.612
@1357971 3 LLam@iwé"wﬂ?ﬁﬂﬁ%muuw”uﬁwmm (R) AulazEnivasmanennaal (R?) uazsibddnymisiansienei
minﬂnaﬁ‘W%ﬂmuuU‘numau (stepwise multiple regression analysis) T EIWHFIUNIINITARIANL
Wf]@]ﬂii&m’ﬁ@l@aulﬁ]Laaﬂsﬂawaﬂﬂmﬁmaiwm%’]SLWéJa‘anW

Model R R? Adjusted R Square F

X, 0.725 0.525 0.523 243.408*
X, X, 0.832 0.698 0.695 252.854*
**p<0.05

AN 3 WUIN FUNIIN mnsrﬁﬁﬁé‘w%wa@iawq@mmmm"’mﬁubLﬁaﬂ%awﬁmﬁ'mﬁ
Lﬁ%&lmmﬂﬁiaqmmw %) ymflﬁmﬁmﬁ:ﬁmsn@naywmmuwfumau dsznause 2 tase laun
TBININFIATIAINY (X ) LHzMIFIFIUMIANG (X ) Waal I@lﬂﬁﬁﬁﬁwﬂizﬁwﬁ%ﬁﬁwﬁuﬁwmm
(R) \¥inNL 83.20 wazauUsEENSIaIMINNNIT (R?) fisnanInedin paNNABLUTIBINGANTINM AR
Lﬁaﬂs'f}yawﬁmﬁmeﬁmﬁ‘mmmﬂﬁaqmmw l@sasaz 69.80

' - © A & . . .
A131991 4 NN Lﬂiﬂ:ﬁauﬂi:a‘ﬂﬁn@naﬂWimmLL‘Ull“numau (multiple regression analysis)
maawqﬁmsumm‘"ﬂﬁﬂaLﬁ'aﬂ%aNﬁ@ﬂ”m%a%wmmﬂﬁaqmmw

Model B B S.E. t
FAINWNITIATIRUNEY (X,) 0.537 0.596 0.035 15.312
MIFLFTHNMIANG (X)) 0.457 0.435 0.041 11.183
a=0.137 R =0.832 Adjusted R? = 0.695 S.E.est = 0.207 F = 252.854*

NEINT 4 Namﬁmﬁzﬁﬁuﬂszﬁw%maﬁwmm WU eausBasen 2 dasunuaing
m’mLquN”umaawq@mmm‘sﬁﬂﬁﬂaLﬁﬂﬂ%ﬂNﬁmﬁmﬁm‘%ummnﬁiaqmmw le3auay 69.50 laawuin
ﬁaﬁ'ﬂﬁﬁwa@iawq@msums@l"'@ﬁﬂaLﬁaﬂ%awé‘mn”mGVTLa%aJQW%WSLﬁaqmﬂnw fla TaININIIATIRUNY
(X)) uazNIILEINMIANG (X)) asmﬁﬁfﬂﬁ'm”mvmaaﬁﬁﬁim”u 0.05 lagifaRansonaulsdaseng
é’ﬂmﬂum‘sﬁ'}mquﬁnﬁumm‘”@ﬁulﬁ]Lﬁaﬂ%aNﬁ@ﬁmgyﬁa%mmuﬁaqmmwiﬁﬁﬁq@ Ao
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TaININITIATAL (B = 0.596) 7098901 lalA MIsaLEIUNIAAa (B = 0.435) anwsau
aumswmmtﬂugﬂﬂmuuau Y = 0.137 + 0.537(X ) + 0.457(X )
aumswmmzﬂugﬂﬂwuummgm Z=05962Z +0435Z

andssua

AMSANENAKAT ;ﬁ'«ﬁ"ﬂmmmaﬁﬂﬂﬂwa%”ﬂvlﬁ@”af:

1. mamsAnmnganssumssasulaiendendaimeiasuemns laamwy wuagluszau
mmz%m”zymﬂﬁq@ G’fj{aLLa@ﬂﬁLﬁudﬂamu:maa;&”ﬁinﬂ anuanladendanmel anwilunnsie
TN AN TNLABANY 9 mﬂmwmNﬁmn”meﬁchwﬁaww%"aﬁ;juﬂmwLiﬁﬁﬂ(ﬁ andtwadany
@T@f?m%Lﬁanfﬁawamﬁmsﬁmﬁmmmnﬁ"aqmmw ldun yaanluasauasa wilmuinas (presenter)
wazeaunuang 1w seandaniLamisuas Ruangkanlapawong & Ruangkalwong (2015) fidnsni3as
ﬂﬁ]ﬁ'ﬂﬁﬁﬂmué’uw”uﬁ{ﬁ'umm"'@ﬁuslaLﬁaﬂu?ﬂnﬂNﬁ@]ﬁ'msﬁmmiqmmwm 09KEI0NY 1un§\1mwwmum
Anuin misaaulaianuilnanfanmsiarmsgunmwlumwsinagluszduann Toaasoidsnadants
@T@ﬁusl,ﬁ]Lﬁamﬁ[nﬂNﬁ@n”mfﬁmmiqmmw e @TﬁuLLiagﬂa FUANNLT0IH SATELATY FUNEAST AT
ANUINM @Tﬁugﬂuuums@ﬁ’ﬁa%% AWNITRILFIUNITANNA LAZROAANDINU Schiffman & Kanuk (1994);
Engel, Kollat & Blackwell (1968) fafuneh wqﬁnsswﬁu?ﬂnﬂLﬂu‘wnammﬁ'ugmﬁﬁﬁmiﬁum?}maa
wialiaminsvhlagassfiifsmaanuiumnsausms e i ldndeasinnandasms uaseisanadasiy
Kotler & Keller (2006) ﬁvlﬁaﬁuwquﬁﬂiiu;ju%lﬂﬂ LL&zﬂﬁ@‘i’@ﬁﬂ'«J%Mﬂ@;ju%bmuﬁmn”u?am:@ju
Lﬁia&lﬁﬁﬁinﬂLﬁ@mwﬁmmmﬁmﬁmﬁ%aﬁamzﬁuﬁmwé’uw"’uﬁ‘ gamsananlalianuilae uaziiain
\Hungliiiamidaaulauilng I@;J?am:@juifummﬁ@%maamﬂlu *mmmm:?am:@jumnmuuan
Yt ?{'qni:@juﬁadﬂLﬂum@lgalalﬁﬁ@mssﬁa?{uﬁﬁ (Gibson, James, Ivancevich, John & Donnelly, 1997)

2. HAMTANINEIHYTTRUNINTANNANTHadan1IeaFwlaL Ao NS anAA A TTLE3NaHS
Lﬁiaqmmwiuﬁ'ﬁ%f@izﬂaa TagmMwWIINNL I agflmm”mamﬁm”tymnﬁq@ Fousadliifwin nadaiula
G'f?aNﬁ@n”meﬁm'%ummﬂﬁaqmmw I(ﬂ51Lawnmju‘ﬁléf?aNﬁmn”mevﬁa%ummﬂuﬁ'\mfmwaa
fuquadunauidududuuin lagninmanldgeann szaasuladeldotnimasy ludutasms
ﬁimmﬂﬁamuﬁaﬁmmm‘ﬁiagﬂuﬁn%ﬂu@”ﬁﬁmi’@ﬁmslﬁumaa:mn fIATLATUNIFILRINNTAA
laun ﬁ'qmiimhLzﬁ‘wmmm@Nﬁmﬂwmﬁmmiqmmw Thelasanfuan LLaxwﬁfmmmw%ﬂﬁﬁaHa
HAa el hsmanzan uassunaasmeidasianuszenn Usaassanasiadlidastwian
@Taaﬁm%iammﬂ%’ﬂiaaqmnwwLm:mm@;wumﬂamu*’ﬁ’aﬁmumaam:muammimqmLLazﬁamﬂuan
55nsuslnafitalan saansasnuuisuuas Konkla (2017) G9vin1s3suisasfassdindszaums
msmm@ﬁﬁwa@iammﬁan%@Nﬁ@ﬂ”mfvi’m%ummwao;ﬂifu%lmsl,ummﬁmmﬁaqwum lasmMNTINNLIN
agﬂmm‘”mmnﬁq@ Auilnaliddnydefuddoumwdamuasinguuazguaudd dusnadadsnm
N EUTUNAAA I duTasnemssadnwing faanuicsdanuazainlunsde sudwainnans
FINTOTa e 1% WIRITWART LASTUMIRIASUNIANG WU Swiinaunswiasmeing
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