Research article TSASNHTINGIUAAUNS

Silpakom University Journal

vol. 41(2): 37-50, 202

a 1

[ [] v [
Y29 NN aNsWanan1INaUANEITIVBIRNNBINLNTIFININIINIANKIETAN

TUFIT ASUITANNY
12737 U sNUaE NI 8987 AmE TNEINITIANTT U TNYIYTITAYUAITTIIAIY

Corresponding author: siribowonphitak@gmail.com

UNAnLa
o Feo

‘]J‘ﬂﬂ')’]&liﬁ]?.I%&J'J@]q‘l.]i:ﬁdﬁLﬁﬂﬁﬂB’] 1. ﬁﬂﬂuﬂ?ifﬁﬁ%?ﬁ%ﬂlﬂdﬂ’ﬁﬁ@dLﬁf_l’JL%\‘iﬁqT‘llﬂWW uae 2. Ja3pNiandna

(2
o ]

@iamiﬂﬁ’umLﬁmmmaauﬂwaaLﬁmLﬁaqmmwﬁ‘wfﬂwmmsmw laglfuvusauoulunmafiuvnunateya afid
ﬁlﬂumﬁmm:ﬁﬁaga leun dhanwfl drdauns damﬁmmummgm Auady wazduadndisimn wans
Fuwu ffnviaarﬁ‘mLﬁomLa'%uqmmwmulmy'agﬂumamqi:mﬁa 51-60 1 Sriasinrieniiparaly uszinrieunas
ﬁmsﬁumﬁagmmdmauﬁmmn?}aaauvlaﬁLLazﬂug”ﬁ’n Wumavasfisanfenasauata dulnajrienfivaiie
W”ﬂN'auuaﬂ%ﬁmwgmﬁaﬁ‘nﬁ%ﬂ%fﬁaniiuﬁwuqmnﬁwﬁﬁnﬁamﬁmaulﬁ] 'Idfurt mawan avmsuiw msliudasiet
mgﬂwma:ﬁamwﬁﬁmLﬁaaﬁummsqmmw ‘nuﬁaﬁfmiaaLﬁmﬁﬁﬁdﬁammﬂaaﬂﬁmm:qmmwmamﬁmﬁ’meﬁ
nizaywlwsnduduauusn Fadainveafisfienuwalalunsfiizueniaszaumsaimdannnd ldiaums

a a '

: = ' A \ « v Aa @ = S o
NaINLINaAKDW € taldudaanianinadan1INauULNLITIAINE?

AEIATY 1. MINAUNUNLITIVBIRNTIBINLT 2. UNYIBUNDUTIFUAW 3. MIradNUTIFINN
4. PIWIANAIENIAN

ISSN (Online): 2586-8489
Received: January 12, 2021; Revised: March 12, 2021; Accepted: March 22, 2021



118dA1S

NH1Ing1ayAaung D9 41 21U 2 (@wraw - wwow) W.e. 2564
Silpakorm University
Journal

Factors affecting revisiting of health tourists in Maha Sarakham province

Chaithawat Siribowonphitak
Department of Tourism and Hotel, Faculty of Management Science,
Rajabhat Maha Sarakham University, Maha Sarakham 44000, Thailand

Corresponding author: siribowonphitak@gmail.com

Abstract

The objective of this research article is to study 1. the current situation of health tourism and 2. factors
affecting revisiting of health tourists in Maha Sarakham Province. Used for a sample group included 400 Thai
tourists, and questionnaires. The statistical methods used for data analysis were frequency, percentage, standard
deviation, mean and weighted average. The findings revealed that most of the health tourists were adults aged
between 51-60 years old. They were both general tourists and short stay tourists. Most of them traveled for
recreational purposes and to worship sacred things. The health-related activities included massage, eating local
food, using herbal products, and eating healthy food. Most of the tourists took safety and quality of herbal products
as priority. When the tourists are satisfied with the trips and happy to share their experiences after their traveling

to other people, it will cause the factors that influence on the revisiting.

Keywords: 1. Revisiting of tourists 2. Health tourist 3. Health tourism 4. Maha Sarakham province
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