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Information development to support food safety market:

A case study of Silpakorn green market

Apisek Pansuwan' and Kanlaya Tienwong®
’Faculty of Arts, Silpakorn University, Nakhon Pathom 73000, Thailand
2Facu/z‘y of Education, Silpakorn University, Nakhon Pathom 73000, Thailand

"Corresponding author: tienwong_k@su.ac.th

Abstract

Currently, organic and safe food is gaining popularity among global consumers, particularly in Thailand. Much
previous research showed that product information was the key to success in the marketing of safe food. This
research is to study and develop information to support systems of safe food distribution marketing. The study
combined both quantitative and qualitative research methods through the survey of plantations, questionnaires,
and in-depth interviews with farmers and consumers by both pre-invention and post-invention of marketing system
development. The results showed that the development of farming products using the marketing mix theory for
product promotion both in-store and online contributed to the greater recognition of Silpakorn Green Market as
the major source of organic products, safe agriculture, and safe processed food from farmers in Nakhon Pathom.
It also played an important role in increasing income and employment for the local community. In addition, the
study found that students and personnel of Silpakorn University as well as people nearby also benefited from this

development through access to quality and affordable food with confidence.

Keywords: 1. Information development 2. Green market 3. Safe food market 4. Silpakorn green market
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