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Abstract

The purpose of this research is to study the fundamental functions that should be available in short-form
video social media and to present guidelines for developing these functions to enable user-generated content
creation. This study utilized a qualitative research methodology, which included an analysis of the functional
components of short-form video social media and group discussions with developers of these functions, using the
Delphi method to predict future trends in functionality. The research can be summarized in three key areas. Firstly,
regarding the essential functions that should be present in short-form video social media, seven capabilities were
identified. These capabilities facilitate both content creators and users, providing benefits in enhancing online
marketing efforts. Secondly, the research outlines development guidelines for short-form video social media
functions aimed at enabling user-generated content creation. While various factors can be anticipated, the most
crucial aspect is the user. Consequently, the fundamental guidelines for developing short-form video social media
functions include fostering user interaction, enhancing user benefits, facilitating information sharing, and enabling
the creation of a distinct identity on social media platforms. Finally, the finding from this research indicate that
social media development methodologies adhere to the principle of connecting novelty with tradition. In other words,
significant components in social media development must serve the dual purpose of facilitating online marketing
and comprehending user behavior. This research offers insights for enhancing communication technology content
in academia and practical applications for organizational social media development. Additionally, the concept of
integrating new and existing elements in social media development provides a solid foundation for future studies

in communication technology.
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