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Abstract

Nam Prik Kapi Mueang Phet is a traditional chili paste rich in phenolic acids and antioxidants. However, its commercial
development requires the application of the Kano Model to identify attributes that meet consumer expectations. This
research aimed to investigate consumer behavior regarding chili paste consumption and to determine the optimal
product attributes of instant Nam Prik Kapi Mueang Phet using the Kano Model. The sample consisted of 402 consumers
familiar with shrimp paste. An online questionnaire was used as the research instrument, and data were analyzed
using frequency, percentage, mean, standard deviation, and the consumer satisfaction coefficient. The results showed
that within a one-month period, consumers typically consumed chili paste one to three times, often pairing shrimp
paste with fried protein-based foods. Most respondents had never purchased instant shrimp paste chili products. The
Kano Model analysis identifies three key categories of product attributes: 1) Attractive attributes (A), which include
sales promotion activities, product availability in supermarkets, and publicity highlighting the culinary wisdom and local
heritage of community cooks; 2) Indifferent attributes (1), including a product weight of 1520 grams, use of main
ingredients sourced from Phetchaburi province, and a brownish-purple color; and 3) One-dimensional attributes (O),
which include reasonable pricing consistent with product quality, clearly displayed pricing, and labeling that indicates
ingredient properties. The findings provide practical guidelines for developing souvenir food products to promote

tourism in Phetchaburi province.

Keywords: 1. Product attributes 2. Instant food 3. Nam Prik Kapi 4. Phetchaburi 5. Kano Model
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