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Abstract

The understanding of product utilitarian attributes and consumer behavior is crucial for product development
and commercial marketing strategies. This research aims to examine the desirable characteristics and consumption
behavior of chicken tofu meatballs in Chonburi province. This study employed a two-phase mixed-methods design.
The qualitative stage involved in-depth interviews with eight key informants. In the quantitative stage, conjoint
analysis was used to determine the sample size, resulting a sample of 150 participants. Purposive sampling was
used to select students in Chonburi province who had prior experience consuming various types of meatballs.
Data were analyzed using descriptive statistics, including percentages, while conjoint analysis was employed to
develop a preference model for the desirable attributes. The demographic analysis revealed that the majority of
respondents were female, aged between 18 and 20 years, had an education level below a bachelor's degree,
were currently students, and earned a monthly income of less than 10,000 baht. Regarding consumption behavior,
most respondents purchased meatballs from fresh markets in the evening for personal consumption, spending an
average of 46-50 baht per purchase. They preferred deep-frying as the primary cooking method and favored
ready-to-eat skewered meatballs. The analysis of desirable attributes demonstrated that packaging design was
the most important attribute influencing consumer choice. Specifically, consumers in Chonburi province exhibited a
higher preference for chicken tofu meatballs with a round shape, fine texture, sweet-dominant flavor, Packaging
Design A, and priced at 30 baht. The results from this research can be used as a guideline for entrepreneurs in
developing product development strategies for tofu chicken meatballs that effectively meet the needs and

consumption behavior of their target consumer group.
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