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Comparative Study of Graphic Design for Communicating the

Love Appeal Between Tween Boys and Tween Girls

Yossakrai Saithong®

Abstract

The purpose of this research is to study the comparison of graphic design
element, graphic design principle, principle of photographic composition, and
illustration technique between tween boys and tween girls for developing the
graphic design appropriated to communicate the love appeal. Then, researcher
develops questionnaires and collects data for 2 steps; (1) Data from 19 experts
in working field or teaching in graphic design with more than 10 years experience
to select the appropriated elements of graphic design to the love appeal for tweens
referring from Delphi Method (2) Data from 388 tweens with 8-14 years old in
Bangkok area by providing the appropriated elements selected by expert in the
first step for the tweens to select again. Data collection is divided into 2 groups;
193 tween boys and 195 tween girls.

Research result has been found ways of communicating graphic design
to the love appeal as follows; (1) for tween boys, the result could be categorized
the answer to 3 groups; 5 elements are highly recommended to be applied for
design, 27 elements are recommended to be applied for design, and 4 elements
are not recommended to be applied for design (2) for tween girls, the result could
be categorized the answer to 3 groups; 13 elements are highly recommended to
be applied for design, 19 elements are recommended to be applied for design,
and 4 elements are not recommended.

Comparative result of sequence selection for appropriated elements of

graphic design in the love appeal for tween boys and tween girls states that

®Lecturer at Department of Visual Design, Faculty of Fine Arts, Srinakharinwirot

University, Bangkok, Thailand. E-mail address: yossakrai@g.swu.ac.th.
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88.88 % of both genders generally prefer the same sequence selection for
appropriated element which considering a very high percentage. In order to use
this research result for graphic design, designers do not need to consider the

design for gender-specific.

Keywords: 1. Tween. 2. Graphic Design. 3. Love Appeal.
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IiWansaanuuy (Recommended) Lﬂ'mmea"l,uﬁ{l@@hﬂqmﬂmmUL‘mﬁmi
Namﬁmiw:ﬁﬁﬂwm:ﬁﬂﬂmaa’i’m?ug’mﬁa LLa:Namﬁmm:ﬂuma:q@éﬂﬂ
Wnassa b
a 6’} o Y =) U d' 4'
asdunanemseanuuuisadail dmsudaningraivadasnian
ulamInanNIn MNRETINTINE BENANIONLI M IETL aHaVL@T 1w 3 ngw leun
1 ° ' o Lo o 1 a' A
1. nqwmmaumzuzuv‘lwuv?ﬂ?%zwan15aamwuam\7w Wie931n
o A ' k1 A & A o A = o
Hifeirnguaznguidinunodanuiuiassnuin mmmaam’gmula
2 s v o 6 v 1
MWANNIN LA 31120 5 a9ndsznay laud
[ a s v 1 A v a
1.1 asadsznavisudad lawn TAFVIILALY (Analogous Color
Scheme)
Qs a L U 1 1 4 s
1.2 wannsaanuwuusvdad laun anmwlagnisdatitasnis
(Continuation)
1.3 BANMIINBIAUITZNOUVAINIWENE Laln ﬁ@umaua:ﬁma
wIaRLANTIA (Soft and Pale Colors3a Monochromatic)
1.4 wmafadimIzsnwdszney laun &1 (Watercolour)
WALLASUTT (Airbrush)
) ' ° 20 v A o %
2. nqummaummzuﬂwmZil‘lmwamsaanuuﬂ winguilmang
a A & ' a o o od VoA I
awmwm@mu‘luLﬂuvlﬂsluummammnuﬂuammmty Lmamm“mzyl‘mmm
3 Qs £ 0 ﬁl =1 Qs U = v ~ 1 1R
VARTUTBILARIN mmmaamqmu’lamumwm‘lm memeavl,umg@la
v i 2 '
nguithminewinels duan 27 asndsenau laun
a e v 1 1 { v U v
2.1 a3ddsznautsudat lewn gﬂinﬁﬂi:ﬂaummaﬂm
(Curvilinear Shape) 3U97nilaua3s W3a3U3195330T@ (Realistic or Naturalism
Shape) L&ulauiy (Implied Line) 1&uin& (Visual Line or Actual Line)
I E R R EGI %39 IUNAN (Embossing or Debossing)
% a L v 1 o .
2.2 wannisaanuuuLsvdal laun ANNFNQALLLITA (Radial
Balance) mmam]‘mmuwﬁﬂ (Crystallographic Balance) ANVFUQNULLDFUUINT

Asymmetry Balance) 39%32WULANIRHN KI0IRIZLULNAUINNT (Progressive
y y g
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Rhythm) maiulasnsngduniis (Emphasis by Placement) waztannwlae
anwlnada (Proximity)

2.3 RANNTINBIAUTTNOUVBIAIWENE LalA FNANNAY
(Color Harmony) ANuAnLuLEw a8 (Lead-in Lines) mmﬁmmmwi’mq
Tasananaiud (Filling the Middle Area) \#4a1n&18A1 (Eye Lines) Lawle3
(Curves) T2@UEF319 (High Key) M3vinangaiaanesin (Breaking the Pattern)
mameiuunliUn (regular Pattern) Vﬁuﬁﬁ}u%%ﬁﬂu (Soft Texture) MWeNg
LLUULé’fumﬂUﬂmQ@%ﬂ (Low Horizon Line 738 Below the Center) LAZINNBININ
Un@ (Normal View %38 Eye Level)

2.4 wafinitmMIaemnisznay laun dusadlal (Coloured
Pencil) #madn (Chalk) Al (Crayon) #aza3an (Acrylic) wazAtinain (Oil)

3. nzjmﬁmauﬁ‘lmmzﬁﬂﬁﬁﬂﬂﬁﬁbm?aamwu Lﬁaammj
By ldlianuinluszduanudaliuile saunguidhmanees lianusin
faudsesnz 49.99 8N 50"[11mminm"ﬁaa;ﬂvlﬁmﬂmﬁﬁ'ﬂluﬂ%f: U 4
padsznay Tay 2 asduszneuidussddsznavisadiay leun duunaides
(Diagonal Line) Lazldwuuinas (Horizontal Line) uazdn 2 asadsznay idunan
nsseasddsznovaesnindly  ldun aauisudisvasiiningdn
(Low Contrast) Lm:mmLﬂ%'ﬂmhwaaﬁmﬁ'ﬂﬁga (High Contrast)

ayduwimimseanuuusadaddmsutaninguas dmsugasvle
AIBAININ mnwamaamﬁaﬁ'ﬂmmmLLU'amm‘gﬂ“zTagaVL@TLflu 3 mju laun
1 ° =y o 2o o A 1 A A
1. nq&lmmaun;zuzu17wu77ﬂ7ﬂtwamsaamwuamow Whe991n

%

A ' & = = A L ] A = o
NL“ﬁiJ’J“H’]EyLLﬂzﬂﬁ}&lLﬂﬂﬁll’]illlﬂ’l’]llLﬂu‘Y]@]i\‘lﬂ%’J’] mmmaamgmu%

2

(%

MuANUIN LA 1wIn 13 a9ndsznay laun

1.1 aaddsznoutsadiay leun idulasie (Implied Line)
mi‘ﬂuuu 'm?amiﬂ:uaﬂ (Embossing or Debossing) LLawmamwmm (Analogous
Color Scheme)

12 wanmsaenuuuisdal leun wnnmlagmsdetitosiin
(Continuation) waztannwlasanulnada (Proximity)

1.3 wanmidaeddtlznavvasnwdie laun Suwiauazians
%30818N796 (Soft and Pale Colors#3a Monochromatic) Lazl&HITNF1LAN

(Eye Lines)
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= a o 9 o4 4 o v o
msﬁm:nnhm.lmﬂumiaammmwﬂaﬂLwaaamsfgmuhmummsn Uﬂvlﬂi VLWTYIQG

1.4 weafaitnasenwdszney laun &1 (Watercolour)
WasuUST (Airbrush) Xwaam (Chalk) Fara3da (Acrylic) fiuw (Crayon)

uazdiusad bl (Coloured Pencil)

1 o a' o 2 o0 2 A v &
2. nqwmmaunt;u:uv?wu11ﬂ?ﬂzwan17aanuuu wingutihwangas
A A < ' a o o oA Lo oA 1Y =
ummmmu‘luLﬂu"lﬂluLLuanﬂaL@mﬂuﬂuammmzy Lmammmtﬂ%mmmu
) @ . A = @ ) @ va A . = ' o
TUIILAIIN mminaam%g@wlaamumwmn"l,@m L ml,mawvl,umg@hmmm
RNBYINTIAIT 311 19 asatsznay laund
a & v 1 ' { v U v
2.1 seddsznausadal laud gﬂﬂaﬁﬂi:ﬂaummauIN
(Curvilinear Shape) 31/3197wilaua3s W3a3U195950T1@ (Realistic or Naturalism
Shape) wazt&winé (Visual Line or Actual Line)
o a & v o .
2.2 wanmseanuuulsvfal laun mmau@mmmﬂﬁ (Radial
Balance) mmam;mmuwﬁﬂ (Crystallographic Balance) AMUSUAALLLARNUIANT
(Asymmetry Balance) 39%zLUUNMNIANEN HI09IWIULLWAIWINNT (Progressive
Rhythm) uazm3iiulasn13n9dumis (Emphasis by Placement)
> > 6 0 v A =)
2.3 nanmIdnadntznauuasniwene laund nanndw (Color
Harmony) anuanuwuudiduwinanaan (Lead-in Lines) mmﬁmmmwﬁmqvﬁma
NA9NUA (Filling the Middle Area) L§ul@4 (Curves) S=@UAFI19 (High Key) M3

2
o o

NMaYaINaYD (Breaking the Pattern) m@mﬂ%’nmﬂﬂﬂﬂﬁ (Irregular Pattern)
ﬁuﬁum&w%aﬁ'mu (Soft Texture) mwmmmmﬁumauﬂﬁag@%ﬂ (Low Horizon Line
%38 Below the Center) LLaxquuaaﬂﬂwﬂﬂﬁ (Normal View %30 Eye Level)

2.4 mafiedsmIaenwdsznou leud Sinsiu (oil)

3. nzjadﬁi”mauﬁ‘laiuuzﬁﬂﬁﬁﬂﬂ‘lfzﬁ'amsaanuuu Lﬁmmﬂpj
denmaldltenuduluszauanudaliwily duumﬁmﬂ’mmmm Tanuin
faudsasaz 49.99 adan %‘u"lajmmmm‘*ﬁaa’gﬂﬁmnmﬁﬁ'ﬂuﬂ%ﬁ I 4
a36sznan Tay 2 asdusznoudussdusznavisadiay leun duunades
(Diagonal Line) Lazl&iu1at (Horizontal Line) uazdn 2 asftsznay idunan
m3saesfUsznanvasn wane ldun anuilSoudsvesinmingdn (Low

Contrast) 9L UESVBIINMUNFE (High Contrast)
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A & 1A A A o P
a;ﬂwammLm’]fmLﬂsm_lmfmmnaanimmsaanLLuuLimﬂaﬂLwaaams

Aa A o

yaavladuanuinazniheibnIugmeuasionugnds ianlathran1sdasau
ifesaluudazlsninndaauananufaiuuesiomiugme uazionugnds
= a o Y & KR o A v a 9 a [ 4
wulSpufsunuliiAnisieumaiienldnmseanuuuisadad lasnam ey
a a A v a a' A ) ) o
wWisuifisumsienlinseanuuuisefadfisnaninfessaaivladiuanuin

1 a a U 0/ a U a a dv
niibnIugmouazioniugnds addalud

s a a o @ & a 4
F19971 1 aNTNURASNANILUIB LN BUSIaUYadadnlTznauLIAalnaIN1In
fafiraaivladuanuin sswheibniugmouazToniugnds

aau (Rank)

wazsauay WAN1Y

3 a 6]
avnlsenaulsadail e A < =~ ulSsuiiay
AWNAB UNIN .
o v A anay
H¥1e W9

1.1, JUuuupe93U9

-gﬂéwaﬁﬂsznauﬁmﬁu“[ﬁa (Curvilinear Shape) 1(37.3%) 1(49.7%) \nian
1.2 JU9UAzN388NUUY (Shape & Design)

-gﬂs'waﬁ"mﬁauﬁa #0335 TINTG (Realistic 1(28%)  1(23.1%)  1ndian

or Naturalism Shape)

2.1 THAVDILEY

- 1 wdné (Visual Line or Actual Line) 2 (32.1%) 2 (47.7%) wislon
- \dulagse (Implied Line) 1 (43.0%) 1 (54.9%)
2.2, AN VDILEW
- LEWUWIKAY (Horizontal Line) 2 (24.4%) 2 (25.1%) * liilavinans
- L§WUWILRLY (Diagonal Line) 1(25.9%) 1 (26.7%) w3guiisy

& A
3.1, WUHINWNMBNN (Tactile Texture or Actual Texture)
- m3auwn wiamItain (Embossing or Debossing)! (49.2%) 1 (62.1%)  \wilan

- TAF119LA89 (Analogous Color Scheme) 1(71.0%) 1(86.2%) I\nilan

wanaaa: WldmaSeufisufiasnndioang lddanuduluszauanudala
witla ei’mnsjmﬂ’mmmaqlﬁﬂamlﬁué’uwi%'aﬂa: 49.99 843" 5&"[ajaﬂmsmm°ﬁaa§ﬂ
1eanmsisaluaian
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= a o 9 o4 4 o v o
msﬁnmmwumnumiaammummaﬂtwaaamsqw«mhmua’nmn galns Inmas

P A

A15799 2 ATUEA NansiIsuisurannseanuuuLsTAaUNENNT aaﬁo

aaduladuanuin sswhibniudmouazioniugnds

a101 (Rank)

wazsauas WaN1T

=) =)
wssunay

wann1saanuuuLsuaail

W = W =
Jondn  dendu
aau
Hone W

=]

- ANURNQAUULBFUNIAT (Asymmetry Balance) 3(24.9%) 3 (28.2%) wWdan
- mmam;auuu%hﬁ (Radial Balance) 1(38.3%) 1 (40.5%)
- mmam;mmuwﬁn (Crystallographic Balance) 2 (31.6%) 2 (34.4%)

= WAWHUUNINUT RIDIWHICHUUNNWINIT 1(31.6%) 1(33.3%) wdan

(Progressive Rhythm)

(Emphasis and Hierarchy)
- m3iulasn139196uAs (Emphasis by Placement) 1 (31.6%) 1(37.9%) indlan

- anulnaga (Proximity) 2 (41.5%) 2 (50.8%) LWdiaw
- M3@aLiadni (Continuation) 1(61.7%) 1 (68.2%)
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t!' a = a a 6 '
M17N 3 ANTNURAINANTLUTHUINYURANNITIABIALIZNaUVAININDNY

fisanInefivgedtladuanuin senieianiugmouss iinTugng

anau (Rank)

wazsouay Wan1y
Q. > 3 1 = I
wann1sInaIAlIzNaUTaININAY © ~ <~ wSsuifisy
FanIn  ENIn 5
a10u

U v a
Wog WYY
u u 3

- §naundn (Color Harmony) 2 (38.9%) 2 (43.1%) LwAdaw
- BluwInuaziang niafiansed (Soft and Pale 1(62.7%) 1 (75.4%)

Colors#3a Monochromatic)

- anudnuuudiEwiianaan (Lead-in Lines) 1(33.7%) 1(34.9%) \niow
- c-muﬁmmumi“mq"ﬁmanmoﬁ'uﬁ (Filling the 2 (22.3%) 2 (31.8%)

Middle Area)
- 1@ulA9 (Curves) 2 (31.6%) 2 (30.3%) LwAdaw
- l§WINE1AN (Eye Lines) 1(35.8%) 1 (50.3%)

- 32AUFFIN (High Key) 1(34.2%) 1(35.4%) Iindlan

- saasdwuyliUng (Irregular Pattern) 2 (24.4%) 2 (29.7%) wBdaw
- MIAYRIAA YT iBreakini the Patterni 1(31.1%) 1 (39.5%)
& a A A -
- Nufijaw3aiSuy (Soft Texture) 1(29.0%) 1(30.3%) dlan
- anuioudnsvasinmindgs (High Contrast)* 2 (22.8%) 1 (30.3%) * lailavinns
- anuSuusnsvasimeingdn (Low Contrast)* 1(24.9%) 2 (21.5%) wWSsuiiay

- dwpaurhagdn (Low Horizon Line w38 Below 1(29.0%) 1 (36.9%) \Wdlan
the Center)

- &qluuadn’lwﬂﬂﬁ (Normal View 730 Eye Level) 1(24.4%) 1 (33.3%) Wwidan

wanana: WldhnmaudSenfisnifesnndiformylalianuiuluszauana
a ] ] ' 4 & v Qq: 3 1
falawily dunguihminoaslianuiuasudiooa: 49.99 s F9lianan
witaaiyldanmyidbluassil
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= a o 9 o4 4 o v o
ﬂ'l?ﬁm:ﬂLﬂiU‘UL‘Willlﬂ’ﬁﬂE]ﬂLLLIlILi"ll?li‘ll]Lwaﬁﬂﬁ’liﬁg(ﬂﬁlulﬂﬂ’]%ﬂﬁ’miﬂ Uﬂvlﬂi leinéN

A157197 4 MNIILFAINANTUTHUNIUARAITAIFTIIANYSTnaLNF NN

A R

fafiagadvladu awin sewiiamiugmouas Tan g

a1AU (Rank) WANTS
uariagaz wWisuiiisy

maRadIsnsaennsznay — — aau

WUNIN UMK
H218 AW

- §9zA38A (Acrylic) 6 (44.0%) 4 (58.5%) LANE
- WASUST (Airbrush) 2(52.3%) 2 (69.2%)
- §T08A (Chalk) 4(49.2%) 3 (61.0%)
- Guwad 1o (Coloured Pencil) 3(49.7%) 6 (56.4%)
- f1fiww (Crayon) 5 (44.6%) 5 (56.9%)
- Finalu (Oil) 7 (41.5%) 7 (49.2%)
- ?ﬂi’l (Watercolour) 1 (57.5%) 1 (69.7%)

A a A ' o o A o

AMNANTWA 1 - 4 wanmndSoufisunwuii 1) sreulunsidenls
238Uz nauLIAal WanN1ITeeNLULLIVARY Wann1IInedflIznauvad
mwiansioniugmeouazioniugndsildraunnfenlinmdeununiimue

o @

2) davlumiifanlfinafiaiinssienwdszney luioniuwdmouazioniu

vy A A

Y A AN A o @ A A a
E%E}Jﬁuﬂ’muﬂ’]ﬂaaﬂl%ﬂvluL‘V\Nauﬂu I@ &1 ﬂYl’JuH“]j’]EJLaaﬂL“nﬂuﬂ"i]’m

Fi (Watercolour) wasuIT (Airbrush) auaaﬁvm(Coloured Pencil) fvana (Chalk)

fAuu (Crayon) Faza3an (Acrylic) UAzFINU (Oil) MUAGU UAITENIRERI

Wianinaiiaann &1 (Watercolour) LasusT (Airbrush) #rasa (Chalk) Reza3aa
(Acrylic) &ifinn (Crayon) Guaa# L (Coloured Pencil) Laz &N (Oil) ausay

asduazaniana
a o v a &
nan1s3doaunsaunlulfiduuninislunseanuuuisedad
ﬁmmmﬁamiq@ﬁ'ulﬁ]ﬁmmm'%'ﬂ"lﬁ I@]mmaﬂixmmaamjuﬁwauﬂ 3 ngw
LY oA o P o @ o o A ' a
laun (nguft 1) ndudrasufiunzsialdinluldiven1seanuunadnafs
) o o . v i v
(Highly recommended) t#a4angiTsamauaznduhnanoianuiuiesin
i § o o o [y A oa o 9 ' A
i1 swnindefisgaduladiuannain’ldd Gedidouusindn ARt
y u . U
iasddsznavlunguitlulslunseanuuuiuiauusn g ifasannguithnans
£ ' Gq: " v g 1 { J o { o vV o v
ldidanidudnasudsonas 50 4uly (ngufl 2) ngudaaufinuzsildinluls
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4 v ¥ a T
\Wan1seanuuy (Recommended) wiinguithwansazdanudaduldiduly
luwwamadornuidifoamy  wigidormglianuiuinsasudain

di = a U a vl = ' 1] 1 % 1 ai
sunInFefivgadvladiuanuinlad ilssudenalidsgalanduithnanoivifians
A wm o o A o A ° = ° o
Taisuuzinit windanudainanazildlglunseanuoy Andsazsinldls

Q/ o 1 { 4 1 k1 U
lugruzasdisznausasiinnudaaulungun 1 asannguidwmanaldidan
udasudiaoaz 49.99 asn uaz (nguf 3) ngudaaud laiuuwein iyl
\Wam3yaanuuy (Not recommended) tiasngiduamylalianuiuluszay
A . ' ' ' % =0 o = [ A P
anudaliuily saungudminoesildanuinluszauainnudalaiila

A D & W = ' £ o Ao X 4 oeao o
wigldidudis Fldmansondesydidannsidoluaisi Sufadouuziini

] o [ ' ; ' = (2 A o
Taiarrazinesdlsznaumva i llglunseanuuy wavinianudasmsnaziin bl

a 3 o s U dl v U s 6 dl
lilunssanuuuaie g Ansin ldlzlugasunties uazlssunuasdlsznaudug
wiaglapuuziiinmsdialnddnay

a o 4 a e 4 4 o U
HaMItNanuwInslumIsanuuuLfaliiefeayaduladu
AT Wuh 1) wandmisianiugmodadzinnvangudaan i 3 ngu
ldun ndudaauniuuzsihlithldlfinenseanuuuatneby 1w 5 aadilaznay

' o A o v o o A o 6 '
naudaaufiuuzin il lgidenmseanuuy $rmau 27 ssdsznay uazngy
faauf hinuzsh i ldlmdnenseenuuy 1uin 4 a9ddsznay 2) uuwiIng
ém’%’ui’mﬁ'ugmﬁmﬁ'@ﬂi:m‘nma\‘majzuﬁmauvﬁ3 ngw 1aun ﬂfejuﬁwauﬁuu:m
I lulfienseanuuuatniis $1uan 13 asddaznay nfudaaufiuuinli
i lUlfiNenseanuuy $uau 19 asddaznay uazngudiaauf lduusinld
il FNennseanuuy $1I% 4 a9disznay

A, A & A A o @ A % & A
WarinnsawmssiidSounaudiaunsiianltesnlsznautenis

Aa

aammumlﬁa&ﬁa?ami@@ﬁﬂ%ﬁumﬁu%’ném%’ui’m?u;jmmmﬁﬂﬂﬁ'ugmga
Wui1 Soniuissesiwareudteulunisidenldosdlsznaununidoaiu
Wuaiuun Aaidusaeas 88.88 %aﬁmfﬂLﬂummmuﬁmaﬁ'ﬂumﬁ%a I
Tumsinkanyiseldvinmseanuuuisufal anelidasdnilafeisnseanuuy
mwwuwmﬁ:aéamiﬁaqﬂ'ﬁ'ﬁlﬂ@Tmm’m%'ﬂmﬂﬁfﬂ

myisuluasait Q‘i‘aﬁ"ﬂﬁﬁuwuLmeasl,umiaammuﬁ'mmmﬁﬂﬂ%
Sﬂaﬁﬂumsaammmﬂlﬁmjl,ﬁaéam‘sg@ﬁ'ﬁl@ﬁmmm’%’nﬁadﬁu G391t sLEen
asrdsznovla shwusnntesrinlng Reanllunsesnuuy dasdseslwidy
1389789n13U8AI88N (Expression) buisNidasn1sfiazfosnsvasinoanuuy

a 9 A v o & A v 6
IUARULY D9z pIonAuUITRUN TN LLﬂZﬂ’J’WJﬁ’]&l’]iﬂluﬂ’ﬁmﬂﬂl"ﬁadﬂﬂizﬂE]'U

213



= a o 9 o4 4 o v o
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a v =4 a = U 6 dl dl ] v ]
NRan e T llaimsAnsanlunafenldesddsznavdu 9 Alildag
a U Qs a s 4 U {
TunarasmiauunlsrunwlunsoanuuuLsuAal LW 1 lanwa o NUUUNRI89N
URZLANIZEY

VDLAWDUNE
A @ A 1 a dl £ d" =l ada U ~
{idndadinansavanauwu i WwAgedsnmsuidgwilunieanuuy
] é 1 ‘3‘: v o a vV Aa U
AUNRRILYINTY WINTANdaInTNanIay lltassluniseanuuuaIvIse
a s va e o 1 o a
Nusrfal fI9puusiinin ATz LWIAALATNaITwaanLUY lUnasa
o o 1 QI a s Q o { J % %]
%%am"l,ﬂmmgmuﬂml,wuLmunuaﬂw%uluawuauﬁNWﬂmu BIONAFAUNLIL
A AdAa o a A A I & A A I '
nInndvavadLaznganssuluiuudng lnannanodn tWatRuauEnklain
{ M o A o { 'Y ' %
muﬁaaﬂLLuuﬁ"l@mnwamsnUa:LﬂuﬁQﬂlmﬂﬂﬁum}mﬂmmﬂ LAZITRINTD
o U U é/
UsrauaNNENSIE WA Taa LY lauIND®

RIS RIDe SR DeeI Do
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