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ABSTRACT

The purposes of this study were to study 1) management of integrated marketing
communication and competitiveness of SMEs in Nakhon Sawan 2) to compare characteristic
of SMEs that affected competitiveness of SMEs in Nakhon Sawan and 3) to study the relativity
between management of integrated marketing communication factor cooperate with
competitiveness of SMEs in Nakhon Sawan. The sample of this research included all 340 SMEs
that enter in the commercial register with DBD. The findings can be concluded as follow :
1.management of Integrated marketing communication from sample at high level that the
sample focus on Promotion Mix. competitiveness of SMEs from sample at high level that the
sample focus on Quality of Products and Service mostly. 2.The different in characteristic of
SMEs did not affect competitiveness of SMEs in Nakhon Sawan as significantly at the level of
.05. 3.Management of integrated marketing communication were forecast the aggregation
SMEs’ competitiveness in Nakhon Sawan at 68.8% . The Money, Market and Mission factors
were positive forecast , Management and Media were negative forecast, and the Message, Mix

and Measure were not relate to competitiveness of SMEs in Nakhon Sawan.

Keyword : SMEs / Management of integrated marketing communication /
Competitiveness
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