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ABSTRACT
Presenting the content of net idols in the current marketing perspective. Many products and
services use net idol reviews to persuade consumers that effect to demand goods through
online media such as facebook profile, facebook fanpage and instagram. The author use
survey document from research paper academic article website and in-depth interviews
with two digital media professionals and four net idols using the concept of content creation.
It found that the content of the net idol, there are important factors starting from
1) Busniess need : Some business needs net idols for their roles which are followers up to
10,000 2) Target’s insight : recognized consumer needs 3) Brand role : real review by net idols
use consumer products 4) Storytelling & Media contexts : appearing contents and platforms

which are concerning presentation period.
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Huendnwaliamzin maviilvinuesquanaitedesnsifiuyadliiuaues (value added)
mai']Eﬂﬁ%"umzmemaﬂammﬂmiﬁﬁaaﬂﬁmwmaaﬂauﬂmaLﬁuQLﬂ?ﬁmmm mouwustu
Usvaunmsalfnuniuaiennuay wasnandasiiieadasiuanuaisaueny (beauty blogger) T
Auslaafnanuluszeviianduniags veneveuthauenus, aeufounas, deunwsangy wield
mupanvuudugane uasdidnulivdesiifoniosmuaulalagliitoinFouss Aamssa @
Forhiostu arfornainieumane adseenlad (Like) wanuilu wanuau Wurluaduldfnny v
Tuusudaudisneg Suduessiiufinsuansnuseainlensaluziuuusine weidunszuendedy
lanesula KusuwuunstnadnImdudn (Positioning, 2015)

Vongtragullek. (2018, February 13) ﬁﬂimwmwﬁagTuLLaman?iaa%ﬁa nauasuluyseiau
voutnlonsadn «..Jaguuusudsineg Sainsldidnleneaviedidvsnamsesulailunmsiaue
dudethseiies Fesvsurendalensa fusnsdinsushauiegadussuy fiusinslunisas
4o wazmshluldldfissuu wuuuey Fedndudsloneaiisudiduderadussuu 2:d kpl
FPsndesnoumug...”



The Golden Teak : Humanity and Social Science Journal (GTHJ.)

Vol.26 No.2 April - June 2020  ISSN 2408-0845 (Print) ISSN 2651-1487 (Online)

awil 3 islonoa fnssdvsnalulanesulatl (positioningmag, 2015)

AMuuANAnesznInediidardes (celebrity) uazgfianina (influencer)
ns@ifdumlsifmmniaulaluiies dhnseaavieriivesdud deldimadansligiavima
nsaudsludessulall stasuuzimievennandefvesdudiileliigsisusraunrmdnialy
Fownaiinanvans leun wiele, Suaniunsy wasniames dmsuanuuanisszrinegidedos uas
HiBvEna deazidundfty il
1. {ifoides (celebrity) Ao {iluiisinnieilugnaulavesuszvvuinly fngueuiituvey
yangu videlinsatiuayueenadaa 1wy a9, thuans, dndes, fBns vieyanaiuszaua e
TudedlaFemils ferilawanussenduiusiesldtidedodunsiiinindngdaduilnelitoaud
Fesmsliideides T38nsldvaneguuuy annsoudsleidy
1.1 lyinsatfuayy (endorsen) Ao sinnismanmdenldflinisatiuayuidumsivie
thuans tileusnia3essvesdui dwalrAnusinseduiiiindshsliguilnafamgAnssuneuaues
FendoAudmuiiinmananavieidvosaudaem s
1.2 ypusdudn (ambassadon) fie yarafiidusiunuveausus vimihitailewudonans
seanusudtuguilne adeduluunuuesdudisleseauusdomarumuausineg lugiug
AIUNUYBILUTUAAINTONALNUMT D WiA L SWnR UL Ale
1.3 fiiiaue (presenter) A fiiausdumiiuguslaaimly lisnduseddaudies
genidlAiAnmssuesesing tsaiunnuiideieuasigeleliunusudluaie Tngende
U919 nthan yadnnw vieusinsgissuuuunsledin
2. §f5iamBwa (influencer) Ao fifdvEnaseruARKazNINTEYIvOIRRAL WU
auansarsesgmslanamiegraduiivsydnd Tavinasensidsuulasimuaivionts
nszvhwesiuslnalaianznauisuiifeumdeyaduiifiensouiiiou fiidvsnalidndudeaduay
Fuauely uwinuddnarlivifunguiifodes winguiimdslunisasrsliAnnsudsundas (isvana
finaneUszinn Wy vienines, Ui, dndasied, dnnismann Wudu ladAgyvesiidvdwa
fio MsndnAeuMUATTiaaA MTnuT TNz auAUfRamamnsdosesulal {ilavewatiunaule
Iéun iiinlonea Ao yaraiimaloudndmadvadedaFomdaduiiay aunsaadrenisiuilungy
8N (niche awareness) Hiudessulay ifslonsasinazldfunistunludoseulategnannlugudnuel
Meuen wisemsnszvdilimiloulas Tuduvesguag, dle uagmsiufduiusderginmy



dnMas : MIETUYBEAMERTLATAIANAIENT (ANYE.)

o o

Uil 26 avduil 2 wweu - fquigu 2563  ISSN 2408-0845 (Print) ISSN 2651-1487 (Online)
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Suanunsy mnzdmiuuusudidesmsihiausnmdnuaiilaniutaiou Ineufuiiguam
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Haquuilled (GTV) vilvgldanunsaswivaniflefifinanuennuiuds 1 92l

mﬂmsﬁstaﬁﬂlﬁaaﬂmﬂismmL’%@qmﬁammﬂﬁlﬁﬁn (reach) TunsueaiuLaLNDRIGe
wazgnuanstiosas wiazuansdmiduselond Afundsidedolfifunniudmiumasag ey
thiauenoumMUATTAMAIN (value content) Slonasguiindndila (news feed) oemnudlnaan
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The (Viral) Content Success Formula

Business’s Need

Storytelling &
Contexts

(Viral) Contents that work!!
created by nuttaputch

2T 4 MsasemeumuAlALAAKaE5a (Wongeranthong, 2018)
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thiausnsumudluunasosusieg defesiilefiadinainsiausiiazlivenlad seauvs uniian
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1. wlda (facebook)
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naumASY, afuuaiiigsi wazemnsiad Whiludnwazvesnmiadundn mstiausnw
93 AuAIzaIn MIREIiuDn 2 unasasu Fo wiuda SIS uavBuanunsy

® vz

IG : naytana.s d

& Leudnei Nation University

= Lﬂﬂﬁ‘mﬂﬂﬁ WUV T wTeu
anuAnEWRILING

O 1dam

H fieifiaau 20,329 au

29 5 nMsTnduAludnwurnnis Jumpadib, 2018)

1.2 wlwda unuma (facebook fanpage)

ﬂiiﬁ‘u@dﬂNﬂAﬁWi UUITU Travel and life influencer ﬁﬂ@méﬁmmﬂumqjﬂ:ﬂﬁﬂu
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Uawwda wrlwae L‘ﬁ’e)‘utl’lBﬂdué%u%am%aﬂmiﬁmLﬁEJ’JLLaSLa‘LJWN%,!Q Nanachin.
(2018, February 27) nanvin . lumail asuwudiigila Aonsumudifieandn sgnanialives
Usewaienuny Sadunoumusiuuy Oreanic reach lalldaneidulusium Touszanas 1 d1u Reach uws
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Reach uagn1sildiusiu....”
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238 posts 17k followers 279 following

Yeast Pirattakrit CEQ&FOUNDER OF SOMNGEU THAILAND Line ; pirattakritt Ex
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pirattakritt « Follow
Emquartier - \Gumaind
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