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ABSTRACT
The objectives of this research were to study the states, problems, and factors related to the
marketing of gem retailers in Tak Province, to develop marketing strategies for gem retailers in
Tak Province, and to try the strategies, evaluate the trial results, and evaluate the strategies.
Simple group 173 people. The data were collected by questionnaires, focus group discussion,
workshops, connoisseurship, strategy trial, strategy trial evaluation, and strategy assessment.
The researcher analyzed the data using frequency, percentage, mean, standard deviation, and
content analysis. The research findings showed that the design of gemstones is modern. The
quality of gemstones was also checked to ensure they were suitable for the price. The
problem revealed that the retailers lacked skilled workers with experience in gem
manufacturing. As for the related factor, the result showed that gem retailers have good
knowledge of gems. There were six marketing strategies for gem retailers in Tak Province,
consisting of 1) developing the gem trading center of Tak Province, 2) promoting the use of
social media marketing, 3) developing the manufacturing process of gem products,
4) promoting the development of gem-quality inspection and certification systems,
5) increasing public relations potential for gem retailers, and 6) creating a new generation of
entrepreneurs who have potential in gem trading in a new way with a body of knowledge.
As for the second strategy experiment, indicators 1-3 found that the overall strategy
experiment evaluation result was at a high level. The developed strategy can be used in
actual operation and passes the criteria according to all the specified strategy indicators. The
evaluation of marketing strategies revealed that the strategies were consistent, appropriate,
profitable, and feasible from a high level to the highest level.
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waosin gnAdmauiduegisitiinsdesyudluumasinouiaonTaduunds dudh ddamuam
WgaNiusIAT @enndesiukeIAnYes Wantamail (2012) Nd1331 MsdwaiunIsuIedun way
u3ns fnquazasd dWeliulamfnmavnassdevietodn WeiuuTinumstensiiud iednw
dunsowmaavasgnélutagiu ieienaingnéluiliinntu wasdunsaduayunislavaiuas
AN ERaIae TiARKad LS ILA e YenaInt nsdsaRsIEsgn
thanldlunstewdeliiAanmeaesdoatuayulmfnnistos wasidumadusamdnuallidaa
Batudnie duldiiduedestionisiomssuuuuniliidduesnisioasnisnan Lioseanauls
flamsulunsnszdulsiuslnadmnsasodndulatoduiuasuinsidluszesnandudy



The Golden Teak : Humanity and Social Science Journal (GTHJ.)

Vol.28 No.3 July - September 2022  ISSN 2408-0845 (Print) ISSN 2651-1487 (Online)

1.3 YaduilAendeatunismanvesiuseneunisiuandayud Tudminnmn

taduneluiiintesiunmsnainvesiiuszneunsiuansaudludmiamn wuin fu
nsians Hutedegeamidonndumazhmsdanismain Wunssuumsivilifgisyudannsn
thingshvlruszaummudisalalaenisdants fluszuu daau rasnauiansnausulussezen
donAdesiuLUIARAYes Michael E. Porter (2008) nanintadefifmunailiiuisumsnisutsdu
yesUsEINA Usznausey Wi (Labor) AR (Arable Land) n§nennss35umi (Natural Resources)
U (Capital) N15UTM53An15 a151sagUlan (Infrastructure) @onpoiiuWITeves Lawanawong,
(2015) anmmsaflumssfunuvediaviagurusyuduaziaiesssduimiamaauysiigauds
fio wssnuilndtygviesiulunsidestlu AvinuzguasiifoUsydlnsimsldsayud @a) 75
wndsiinneluviosiu ey fe Mauaauingiu (Wase) uazilsAunanaLeauEuaAMLU 119
vinwgiunisesnuuulaglimudnainsassalifinisairensiduivesaues Jadenmeuoniiiiatos
funsnanvesisznaumaduandaud Tudmiamn wuth Fuasugia Dutiidvgegn sisden
umseh Auddguddnduauinguiiniios astumnamsasusiavesUssned wwdmadens
Jnheduidyudiluegiunn aenndeaiuiuiAnues Hongwiset. (2016) na1131 Toya
AAgmaMNIINSAuazIASBIUTERU (Gem & Jewelry industry) Tudiuvesdauindeuniouen
(External environment) Ingfin®191n animuandonsiily (General environment) dvdumsiiasizs
mnlifivenain uazdnsizinmainyesgsislusuian lasefensinudoyavesnsivasuudas
Ya3UaTuN1BUDNAN ﬁLiﬂl@jmmmmU@ﬂﬁ ANTNIATIXINIUDIAUTENOUVBY PEST Analysis
il srunasnisanasy maiileswazngvine (Political/ Legal factors = P) fuisiswgia (Economic
Factors = E) audau wazdmusssy (Social cultural factors = S) uagauwmalulad (Technological
factors = T) WWuilademanaluladuazuinnssulualg Sumaluled sderadummeitiagtuiimg
Hineluladitonsdoanslnsiangludeluidoa vidodnuesulat luinuszdriu Aeudegauazldly
wnsdwadnsidud lusanesuladiiuinniu denndosiunwifnues Khamprem. (2014)
navi dudl 1 Jaduneuen (External Factors) iudaswiedensesuivhliuslnafinain
FosnsAuduazuIng Iiun aniasugia maluladlvl doseq npmneuaznisiiios Tausssy
sullUfivdnsvaumansnaniisvsnaseruslaauazinlugnssuiunmsdndulanmunguanguas
naidies iforadunsyi sfsungmneiifedesiunsidyudsufalsuemannaigi
duasunmsisudinasonisiundeunisiuasnisusenounsidaud dudinuwas Taussey
fhailoradumsgin Hruuagianssauiussiuindouiionssfunisuilnauasdimaigsianisi
Soyudl aonpdaatunnAnves Kotler. (2016) lénanfadadoniiiaviwasenginssuvesiuslam 1391
Yadusutanssuitugu Dulldeiidvinaronudulngludey fafufnslinnuaulafinw
MeaziBeavesinusinieazyiuusduiuazuimaviodunsaiunuildiuisulunisudstu
deliduiivonsuludsau

2. nansimuInagnsMInaInvesUsEneunsmUandaul Tudwminmn

o
Y o =

Usznause devienl : Swriamniduaudnasnisidyudueneds Iudnsduend

o
o =l [ [

WwNanvakarlanmy Wusha 1. Waauduendnualdumsyuduasdmianin 2. USrsdnnis

)

=l [ o =

dulszanninsnanveInIsaoyul Whlssasd 1. GuAdgyudvesdmianniinuduenanval

)
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waglaalau 2. NSUIMIIANITAIUUSEAUN 1M INaInvedumsaul AseuAauAziUsEAVEA M
Ussifunagvdi 1. onseduauddyudiminnnlifiondnualuazamnm Wieausinudenisves
anmmnsEau Usznaume 2 nagns laun

nagndi 1 snszdunadugudnanansidaud nagnsifanuddyumezd n1sais
Audnansnsi viean il Muuvas A e wandeuy Smie Auddyud Taslowy WuiSesd
ddryuazsnduunn Weduurasnisnsyanedudn aenrdastunuifnues Rungreungphon (2012) ¢
a1 Msmaatiuinfianuddlunsudndilifnmuedeulm deve wandeuluszuy
wsugnwviliAan v ulsuveInseualuluningsia

nagwsi 2 duasunsldmnaneeulad nagsiifieuddnaein aulufieuiagtu
dwlngliTinfiiertesivdedmiludua viedwnuesulal nsldmaineeulaifsfinuddyuay
audndusonsiue WWuetdiwnn denadesiunuideves denndeiueideaves Phonbutr,
(2015) wu nauseehaiingfinssunsteiniesseiu vuedetiedieueaulay wnidudusuuen

Usgiiunagnsi 2 Wannszuumsuimsdanisiunisemavesusznounsidyudl
Usenouse 4 nagms e nagnsil 3 Wannnssuiunsnanduddyud nagnsiiianuddy
sz mandnduisyudl Wuduiiideseduinuzuesindilile sauf wieluladuazgunsalils
AmINEAN AonAdaatuNLATeves Krochukul (2016) wuin Tuides Aensidesiuinnisaing
wanouill azthslVansanovausswarsdunulifluliagtusaroutan

nagns 4 dualumsiaunssuunsasnaeuway fusesnmnmSud nagnsid
ANEIARYLNTIZI qﬂﬁﬁaamsmmﬁﬂaﬂuﬁa?{uﬁﬂ TnedulngAoensoNalny dennaeiu
#3891 Chitladanon (2016) nud mswawunagnslunsve ielimneaufuaniunsally
ety gathiliinsiannuazairsassamadnguuuilg lunszuiunmsnanlildumsgiu GIA tie
afanmdnualfirganeilausuiazingaliunndnsasiiivioninguastu

nagmsi 5 Windneamliiuszneuns Muansaud amnsaumsdianisdiuyszanmis
nanaliAnUszAvBamgsan nagnsitiauddyingy i dulsraumenismainiia 4 fu fe
AURARSMI A1UTIAT ANUTDININNTTATIVIUNG UarAuNIaNaSUNIAaTR aunsavinii
fuseneunsidyudl Aiilasasihdndszanmaimnaiauililugsiavesauesasyili Uszay
audnsanan1sEle aenndesiunuideves Cayla & Pealoza (2012) wuin nsusushiieenides
Aonsdndimihemusie e Wsludusasnandu elesdnsannsooglunansliognadadu

nagmsil 6 assfuszneunstulmiffidneamlusumsidyud Tuguuuilmifdesd

Au$TeUdY NagnstEnNLEENTIzIn nsRunentamsidguddndufesdimaenonssd
Amwianauiuieugauulu elraunsansmnduuvasnsidyudiiddyuesiminmn
aonAdafulAnes Kotler & Armstrong (2016) l¢inanai Amamenetuvesssiad ARz Aum
nagnsmMensnana Liersgalagndn guszneumsmudnmeisudsgelegnalasnisaiisqaisu sy
fAudn fszneumsdnUaniivszaunnudisetuaiuadming fnzauuayaneium
nensmann fudsunssisnesnuuu nagnmansnaaiiiuszavsam
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3. nan1snaaedld MsUssliunan1snaaedld uazUsvdunagnsn1snaInveEusenaunIsi
Uansryualludanianin
3.1 nanveaedldnagninisnaiavesiussnaunisidndaudl Tudwmiamn §3delavh
nsnaaedlinagns S 1 nagns Tnesidunsiel adsgilenismanedld Avuniuduseneu
gshanduuvdsdeyalunismaaedddnagns s 5 $rud dmuadsuunagnsildvhmsnaass
$1u7u 1 negsvhnmsUssgaduasnousiiunmeasddnagns faannisasunanismasedldnagns
U571 ﬂawﬁ‘mwmmmﬁﬂiuﬂaumiﬁwﬂﬁﬂé’muﬂ ‘Lu%’mﬁ’@mn iluneaeddd S 1 na
g5 Ao nagnsi 2 dudsumstinsmaneauled 8 3 #3T wan13naaedld wuiinagns aunse
illdmdusmildase Tnefidelddidunmafununudeyanuieiosle adsdumusdinnagns
LLazmummemmwammmmﬂaqmﬁ“lmmmmlmnmmm fatlonadunsngin ioussdusznounsdn
Uan Télivssratuandioasrsanudilainiu Smafununadeya uesuuufivsurdoys
Aoutsagmndonisliau mfmsiifiseliliiniedievesdnuesulatlunsiamuaeunslums
ususadeyasgrwiaiiies asnadasiunuidouas Phonbutr (2015) wfinssumsdeiniasysedu
vuasevnedenueaulatkuiualuduaniunsy (instagram) snndususuusn
3.2 myUszllunanimaaadddnagnsnisnainvessznaumsauandud ludwmianin
dglavinnsuseliunanisnaaeddnagns guszneunisiuandayud Tudamiann aawsam wud 8
wansUssdiueglussduann dederadunsed fmandoumiumioui gleflldlunismanes s
mslésuanusautie 1ndudfisiuiinisvaaes feundey aenndastunuIAnves Lawanawong
(2015) na7i nsrUILMINELNAENS Usenaulude melnszvaniminadeuianiglunas
MEUBNBIANT MIAMUANUSAY L WNe UaringUszasdvrasesans nsmuanagns n1sunagns
lUujuRuazgavinesainisauauwarsslunagns
3.3 nan1sUszdiunagnsnsnanvesuszneunismuindgud Tudwinnin
3.3.1 nan15UsEiuANNADnATDIVBINAYNENTAAINUBIEUTENBUNSANURN SRy A]
Tudsmianin Inenmsunudl esAUsenausieg venagns Usenaume Jdevial wusha wWhusean
Uszihiunagns nagns e wazuumanmasiuny Sanusenadedlusziunnn sienaidu
w3131 Mssllunsiaunagnsnisrainveussnaunsauandaualludmianin Julusy
wdnmadnmstagldiedesiiolunisdine anw Jam warledefiiendes mnuuuaeuanuuasnis
aunungy Mynsest Jedeiiifeates saerauiannsonitinagns uaznisasiaaouianagns
Jadamalyl sAUsEnauveInagnsiinuaennosiuluszAuln aennfesiuLwIAAveY Buason
(2015) I¥agundninausiddylunsussdiunagvsly fail vdninuslunsussdunagnstousniae
sfansanANusNzaY (Sutability) SadunsUssdiuinnagnsviemadeniumnzaufiods g
vinefainnsanmuglufumsiiesgianmundonneusnisnzauiieds o1amneds iunagnsi
ansathanlfiledemansenudenisiasuiiamesanwiadenidundunse (Threat) nieena
Junagmsiionderesieiidaiulemannsasuudasosanmwindes (Opportunity) vieiduna
gnsmnzaulnodaiagauds Tngligauddmiulselon] viooaasmnefadunagnsimnzaly
wivmevanidesdruidunainann gaseu (Weakness) Wunagnsineneudlugaidullaym
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a

nanaBnifevilaifeinausilunsiiazgrumnzaniuffefintsannagns glufuFesios swot
Analysis

3.3.2 nan1suszdiunagnsnisnainvesuseneunsivandyudluimianinlaed
sfUsznaUsneg TesnagnsUszneufeiderim Wushe iWhusvasd Ussitunagns nagns faiie
warkImansAniuau wuln fnansssdiuluimuenumingay anuduldld weeanudy
Usslomd eglusvduun setioradumsiedn nssuiunissuiumside wiarduneuldigditd
mwuawlawmmumsmﬂaﬂamumLLavmmmmmmuﬂaWﬁmsfmﬂivmLmﬂgummiﬂumaa 0
shunsyuIuMIRTIdgeuALMITeNAsasile T nTuReY denadaIiuLLIAAYEY Kanchanawasee
(2011) nanvi wmsgudMIUNSUsTduIEUY Wy Tasans Ussnaudaeanasgiu 4 du dail
1. anmsgrumuenuduusglew (Utility standard) 2. snmsgiusuanudululs (Feasibility
standard) 3. 11MSFIUAUAIUWILNZEAN (Propriety standard) 4. 11MIFIUAIUANYNAB (Accuracy
standard)

JoLaunu
Forausiuzlunmsdwansideluly
1. fusznaunsmuandyualludminnin msfinwiesduszneuveanagnsividilaeg enes
Wi wddnhnagvéfvnzauduanumsaivesiadonelunasadsneusnvesseneunisfuan
y gz
2. mhenuesisuasnnsnuensuiiisrtastunsidyudludmianmn asareanu
sulalunmsiauiwnasnsAuandguel Lﬁaa'aLa%ﬂﬁlﬁugmEimié’wé’zymiﬁuaaﬂiaL‘vm UAZYDI
UszanaNodeuy
Fowuauurlunsidondutely
1. prsdnwmansznureantsisayud Tulsemadeuns uavUsemedu fidwanenisin
Soyumlulssnalng
2. erstnwdulsseiede fidmatsenuldiuieunansudsiulunmsiuansyudues
JWIAAIN
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