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ABSTRACT
Pickled fish or Southern pickled fish is food preservation by using Oun or toasted rice to
ferment the fish to have a sour taste. Pickled fish is considered a local food of Nakhon Si
Thammarat province. This research; therefore, the objective was to identify the identity of
pickled fish of each entrepreneur and to identify the collective identity of pickled fish in
Nakhon Si Thammarat province for brand communication. There were 8 entrepreneur groups
of pickled fish in Nakhon Si Thammarat Province as key informants with the in-depth interview
form and the group discussion interview form. The results revealed that the identities, which
were distinctive processes of pickled fish production, were different for each group of
entrepreneurs beginning with the selection of raw materials that were mostly locally sourced
either the fish and Oun or the toasted rice used to ferment the fish. The production process
of some groups is entirely handmade. Recipes in production are mostly inherited from
ancestors. It was the specific wisdom of the group that make the appropriate sour taste and is
modified in other menus. The quality has received FDA or various certifications, packaging that
matches the needs of consumers as well as creating a career and generating income for
people in the community. For the collective identities of Nakhon Si Thammarat Pickled fish
consisting of Oun or toasted rice, must be good, making an appropriate sour taste, Oun or
roasted rice were important raw materials used in the preservation of fish in toasted rice. It
can be applied to other menus. It is naturally fermented and the entrepreneurs use only fresh

fish.
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vdnnsdeansuusud Ae msussnduiusiilingudmnesinngg anndile wazmuionduveu

Tuwusudiieasnwiruninfrondndusivseulous Wunsduasy Jestunmmalssisvessdns

(Pickton & Broderick, 2005, p. 716; Etzel, Walker, & Stanton, 2007, p.10; Namjaidee, 2021)
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wATRTmfuyanadu Tnsdnvueiiieiuniendendaazansauiauiungy (Wongpinit,
Moonnchaisook & Thapornpard, 2018)

Tunsfnuidendsd Seesnmsinuaildoiuvesfusznounausasnguisdoluszdutiaan
yara uazddnuaisamesnmdulaldondminuaseisusy Weliussnounisdeansluiis
amdsnauazidednusznouduliiiuszansnmanniian aonadesiuil Leepreecha (2004, pp.33-
34; Udompoth & Siriwong, 2014) a3ungin spanwalanunsawuslailu 2 szév Aaszavlalanuana

v W

(individual identity) uagdnanuaisiuveengs (collective identity) luszAudalanyana yaraniliena

) &

Hlavanednanualogly fied wu e 119 Sdutunisdaay 91w Wudy dudnanualsinvenay
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nqu gauanuuanieiungudunniduiivuemudusadnvalianenguuesmsng

Snow (2015, p.174) wansviAuziisfin é’mé’ﬂwiﬁiaﬁaLﬁwﬁug’mmammﬁmﬁmﬁﬂmﬂ Ju

anwazveINsHUfduiusvenguausEniNaeavionnIuTmINIeglug iz vesingnsdiay



The Golden Teak : Humanity and Social Science Journal (GTHJ.)

Vol.29 No.4 October - December 2023  ISSN 2985-2196 (Online)

v ¢
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uazmsliareidoyadmiuuusudssia” Buduneuiiinudeya Hammmvesesdnsgnén nissean
ausnesesnsitedusndnualfisiuiu dunouiiaes “nisadsassAnmsssnuuududnuaiuedn
anwalesdns” Lﬂu%um@uﬂ”li@@ﬂLLUUR)Wﬂ%@NvaﬁN’mmﬁLﬂi’]xﬁ WguImeanuAnd msusULUUTes
Aoaslanzianz19v090eAng wartunouiany “nasrundndnuaissiendng” Wudumeuasy

FULUURMZINE AR MUANNENE0lYedgINA ARDATUNTIRANUNNIETYBIBIANT
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Fossniuddnuarantsisenaiesils iWunseusuiunindmnuvuneveslonienisdealsway

9 Y

A5 NAUNUSAUKHS (Sundin, Andersson & Watt, 2018, p.1)

Y

NsdeAsLUTUAR TN SRz aglusULuUALandiulUlasiimallalunisiduansng

Wity awnsathluldusseradunmlunsiasiugdonie) Wy 3ale nsatenw nsiinuag

U A

AMUTENBU ¥i39871998138N791 NSIEUTBUNN Ve aRgiuiuglluuNISIaNToswIva Ao

o o

nsledena avilianunsavibivnauldussloviuyides fuls (Lambert, 2013; Sundin, Andersson
& Watt, 2018, p.2)
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upsAdsTsuTvisdiausniuedis mnmsideaded 3dlFnensndnualianznduuasSndnunisiy
yosaildendminuasaisssusy WeaunsnihlulddemsuusudliAsmnuilafeiulungu

v o

duslnald @enndesiufl Tailangkha (2017; Kumnil, 2018) limuniiuin Jagduiinmslianuddey
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