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HdnSwanaeaunanisinduladia (PD) dawniu 0.051, 0.086 Aua19U kay 2) Uadeiiinalngsiu

ABANSNWARSIAUAT (BIM) wunseausumalulad winnssy (IN) waza wanuemeas a1 (IMC)

AU 0.357, -0.106 Wax0.600 AUENU

AanAgy - Uadendidnswa / nsanaulade / sasudszuulnii /

ﬂ’]iaaﬁ’ﬁﬂ’]iﬁa’mLLU‘UI‘.}iﬂJ']ﬂﬂi / UIANTIU / A1

ABSTRACT

The purposes of this research were 1) to study t

al equation using PLS Graph 3.0 program for

terviews with key informants, namely The sample group

marketing 8munication, innovation, brand image and overall purchase decision were at high
level. and the Tesults of structural equation model analysis It can be explained as follows:

1) Factors that have an overall effect on purchasing decision (PD) found that technology
acceptance (TA), innovation (IN), and brand image (IMC) have a direct influence on purchasing
decision (PD). were 0.798, 0.081 and 0.144 respectively, while technology acceptance (TA)
innovation (IN) also indirectly influenced purchasing decisions (PD) were 0.051, 0.086

respectively and 2) factors that had an overall effect On brand image (BIM), it was found that
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the acceptance of technology, innovation (IN) and brand image (IMC) was 0.357, -0.106 and
0.600 respectively.

Keywords : Factors Affecting / Purchasing Decisions / Electric Vehicles /
Technology Acceptance / Integrated Marketing Commmunication / Innovation /

Brand Image / Purchase Decision
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