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ABSTRACT
This research aimed to 1. Study the level of the causal factors influencing the business
performance of the entrepreneur in the eastern economic corridor. 2. Verify the consistency of
the model with the empirical data of the causal factors influencing the business performance
of the entrepreneur in the eastern economic corridor, and 3. Analyze the effect of the causal
factors influencing the business performance of the entrepreneur in the eastern economic
corridor. The sample group was 348 entrepreneurs in the eastern economic corridor. The
research tools were questionnaires. Statistics used in data analysis were mean, percentage,
standard deviation, and structural equation model analysis. The research results found that 1.
Business innovation capability was at the highest level with an average of 4.34, followed by
Business performances at the highest level with an average of 4.31, and Entrepreneurial
orientation at the high level with an average of 4.19 respectively. 2. The consistency of the

model with the empirical data of the causal factors influencing the business performance of

the entrepreneur in the eastern economic corridor found that ¥ *test (p) = 0.138, Y */df =
1.213, GFI = 0.975, AGFI = 0.950, CFl = 0.994, NFI = 0.967, RMSEA = 0.025 Wag RMR = 0.019, and
3. The weight of the direct effect the most, namely entrepreneurial orientation has a positive
direct effect on business performances = 0.494, followed by entrepreneurial orientation has a
positive direct effect on business innovation capability = 0.254, and business innovation

capability has a positive direct effect on business performances = 0.122, respectively.
Keywords : Causal Factors / Business Performance / Eastern Economic Corridor
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M19199 2 ARy (Mean) audeauuinnsgiu (S.0.) AIAIUL (Skewness) kazA1ALLAS

(Kurtosis)
Skewness Kurtosis
Variables Mean | S.D. Std. Std.
Statistic Statistic

Error Error

Entrepreneurial orientation (ENO) 4.19 546 -375 131 -371 261
Business innovation capability (BIC) | 4.34 .465 -559 131 -.050 261
Business performances (PER) 4.31 474 -.829 131 1.018 261

NN 2 WU ANUEINNTANUTANTTUTINA (BIC) agﬂuizﬁwmﬁqm ALadY 4.34 Ha
MY (PER) asﬂuszﬁumnﬁqm ALade 4.31 LLasmis,J;qn,ijumsLﬂu;;UsmaUﬂws (ENO) agﬂu
sefusn Aade 4.19 Uy AATILLY (Skewness) DEEIING - 375 A4 -.829 AIANTAY
(Kurtosis) 9855214 -.371 14 1.018 Saflogszmng +/-1.96 uananduusynsinisuanuasiuulnd
(Wanichbuncha, 2009)
fnqusvasail 2 nansrrnaeuAu@ennaesaslIAatUTyAEIUs Snunivesa el
mmaﬁﬁ%w%waéamamiﬁ’]Lﬁm’]uﬂuaq;JﬂizﬂaumﬂuﬁyuﬁmsﬁmmszLﬁamwﬁaﬁmmﬂ
Aziueen

fdunsassdeurNduTus TSR UswlLlansvae Uy (Multicollinearity) v
Tuwnatadodeavaiitsvinaneransduiunuesusznounislufiuiinisiaunss deaasugia

NAYNIAN TUDDN TNUALLDYARNIAITIN 3

Aaa
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Entrepreneurial Business Business
Variables orientation innovation performances
(ENO) capability (BIC) (PER)
Entrepreneurial orientation (ENO) 1.000
Business innovation capability (BIC) 273%* 1.000
Business performances (PER) .530%* 207 1.000

** Correlation is significant at the .01 level (2-tailed)
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AMUFUNUSATINTT .8 hansmnUsnianesiguluiadygm (Multicollinearity) waalianuduius
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wanstdunuesUsznoumsluiiuiimsinussdouasgiofiesaiany fusen nun a1
Y -test (p) = .138 A1 Y Z/df = 1.213 A1 GFI =.975 A1 AGFI = 950 A1 CFI = .994 A1 NFI = .967
A1 RMSEA = 025 wag A1 RMR = 019 asulanlunatadodeauvaiiisvinanenanissiiiunumes
yUsznounstuiiuiinisiannsy doaassgiofiasmens fuseniiusiusuveyalaannguiiosnsd

ANLADAARINANNAUANUTDLATILATINAITNUNMUITIUNTTULATVOL AT TETnYA Aan1nwil 2

Chi-square=64.291, df=53, p=.138, CMIN/DF=1.213,
GFI=.975, AGFI=.950, CFI=.994, NFI=.967, RMSEA=.025,RMR=.019
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LATEENANLAYNARTLEEN (AenaenITUTUYY)

'
Saa

Inquszasad 3 namsliaszidvdnavesTadodauvniifianinanonanisiiiuages
;JﬂssnaumﬂuﬁuﬁmsﬁwmszLﬂmmwgﬁﬂﬁmwmﬂmﬁuaaﬂ

fuiumsaseseuAtmnerlsEnay (Loadings) mAdeiiuesiuls (Alpha) AN
\Besfuveaiuls (CR) ?ﬁLa?iaﬁuaqmmuﬂiﬂmuﬁgﬂaﬁﬂﬁy (AVE) vesBviEwavesladuideamniid
5w%waﬁiamamiﬁ%ﬁumu%&;}dssﬂaumﬂuﬁuﬁmiﬁmmizLﬁmmwgﬁﬁ]ﬂmwmﬂmﬁuaaﬂ

NYALLDYANINTT 4

A1519% 4 AmtinesalsEneau (Loadings) AMAMMITesuYesiLUs (Alpha) mAuesiuuesilys

(CR) AadBvesPLLUTUTIUTIgnarinla (AVE)

Variables ltems Loadings Alpha CR AVE
Entrepreneurial orientation ENO1 .632
.849 831 .500
(ENO) ENO2 .634
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A1519% 4 ()

Variables ltems Loadings Alpha CR AVE
ENO3 .863
ENO4 129
ENO5 .700
BIC1 126
BIC2 .853
Business innovation
BIC3 523 771 821 .500
capability (BIC)
BIC4 .395
BIC5 444
PER1 .651
PER2 728
Business performances (PER) 779 799 .500
PER3 .660
PER4 734

a7 4 wu amviinesauseneu (Loadings) vesiauuia 3 fuusiney
5894 395 - 863 AAuLesiuewiiLys (Alpha) Timegseane 771 - 849 manudesiuvesi
wus (CR) .799 - .821 ﬁ?LQ?ﬂIEJ‘UENﬂ’JWQJLLUSﬁiQuﬁQﬂﬁﬁlﬂig (AVE) ity 500

HANTTRATEALNIBYEWANaRTe (DE) Bvidnavisony (E) warBviswasa (TE) ves
Imma%w%wamaaﬂﬁaL%amm@ﬁﬁﬁmﬁwaﬁiamamiﬁwLﬁm’msuaﬂQﬂizﬂaumﬁuﬁuﬁmiﬁwmimﬂm

wWiswgnaiAvn1Anzueeny 918auLBenRInNITeN 5

M19199 5 AU mTNURLEUNBVENaveIiIwUBNENaveIltu s wnNilBVSnanaKanTS

AunwvasUsznaunsluiuinsiasslsaasygiafiiaenane Tueen

Entrepreneurial Business
Business innovation
Variables Effect orientation performances
capability (BIC)
(ENO) (PER)

DE .254%%* - -
Business innovation

IE - - -
capability (BIC)

TE .254 - -
Business DE 49gxx* 122
performances (PER) IE .031 - -
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A1519% 5 ()

Entrepreneurial Business
Business innovation
Variables Effect orientation performances
capability (BIC)
(ENO) (PER)
TE .525 122

'
o o aaa

*¢ JydANEnaNIEAUUBENIT .001

o

N 5 WU 1) dmnvssiauBvsnanmsnss (DF) snilga laun mayauumstiu
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a,jal,ijumsn,ﬁu;gﬂssﬂamﬁ (ENO) ‘ﬁ%m%wamamnLGTNU::ﬂ@iammmmmmnu’s’mﬂiimqiﬁﬂ (BIO)
WU 254 uazmaIsanaLiansNgsia (BIC) TvEwavnamsadauanaeranisduiiunu (PER)
Wy 122 sy 2) @udvidwansoou (E) wnilan Ao ﬂ’l‘iig;ﬂm:!lum‘iijgﬂi%ﬂavﬂﬁ (ENO) i1
SvswansesumeNANTA LT (PER) Wiy 031 way 3) laudviswasau (TE) Wnitgn loun n

yawunsidugusznaunis (ENO) fidvswasaumorantsaiiuau (PER) w1y 525 sesawn laun

a

sy ugUsznauns (ENO) fdviwasiuneauanansansuinnssugsia (BIC) Wiy 254

LayALEINIIYNILTANTTLgIRa (BIC) SBvEwaTaunonanIsALiua (PER) AU 122 audndy
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asrnslaglruinnssunisuimsdnnisadilug fnsmuaunszuau (Process) Uidhnulnglauianssy
nszvuasieln fnsdidunisudn (Production) duauasuimslaglauianssunisudnadelny uay
fimsinsernisaann (Marketing) Tnglawianssumsaaaiteidduasadnnuanansalunisu iy
melulssmeuazmassing aeannaatusmidfores Wongrat (2021) eauansnsaymeuinnssugsia
Tngamsuiiaiedseglusziuann aade 4.26

InguUszasnil 2 LﬁammaaummaamﬂgawaﬂiuLmaﬁuﬁagaL%aﬂis%’myﬂjmaaﬂﬁaL%amma
ﬁﬁ%w%waéamamw‘hLﬁwumawgﬂszﬂaumﬂuﬁuﬁmiﬁmmimﬁaaLﬂiﬂgﬁﬁ]ﬁmwmﬂmﬁuaaﬂ
Han13de U A1 Y test (p) = 138, X Z/df = 1.213, GFI =.975, AGFI = .950, CFI = .994, NFI =
967, RMSEA = .025 uag RMR = .019 a§ﬂlvﬁydw1umaﬂa%’&L%qmmqﬁﬁ%w%wa&iamamim"%ﬁumwaa
gUsznounshufiuiinisiannssdeaasugiafimsmens fusenfiiumusuveyalaainnguitosnsd
AnudenAaBINaNNAURTuTeyaillaTNNIMUIUSTINS TULar ey AT TE Anual Tedoaudu
L‘WiwspgﬂizﬂavmﬂuﬁuﬁmiﬁmmizLﬁmmwgﬁaﬁmeﬂmzﬁfuaaﬂiﬁmmﬁﬁﬁgﬁummam*ﬁa
MaudInNgsugsna LLazﬁmq:m:uﬂmﬂu;;ﬂizﬂamﬁ Fadusuusddniinswanonanisduiuau
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ADAARBINAUNAUR, GFI 11NN .95 AenAABINALNEUR, AGFI WIAU 95 donnasInaunaus, CFl
11NN 95 AOAARBINANNGLRA, NFI 1NN .95 donAaasnaundud, RMSEA usna 05 dannad
naunNaud Lag RMR ﬁﬁﬁLﬁzT’fLﬂg@qu (Bollen, 1989; Diamantopoulos & Siguaw, 2000)
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