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ABSTRACT
The purposes of this research are 1) to develop corporate identity and marketing
communications, a case study of the online graphic design shop “Sketch Heart” 2) to test the
market in terms of service formats. and marketing communications, a case study of the online
graphic design shop "Sketch heart", where the researcher used research data collection using
the design thinking method (Design Thinking), "character creation” tools from 3 business
representatives, found that the target group of their own online graphics shop business
Focusing on the new generation with an age range from student age to working age and
targeting those who are initiating their own private businesses where it is necessary to have
graphics such as logos, banners, posters, various public relations media. The corporate identity
should therefore be modern. and can be a representative of the new generation in starting
their own business at an affordable service rate by specifying two design guidelines: 1) design
as a symbol that represents the creation of design works, such as pens and quills used as
writing tools from the past - present, and 2) design by using the abbreviation from the letter
SH. which is an abbreviation of Sketch heart, arranged into elements that are new and
modern. Results of participatory corporate identity design from the evaluation of the design
by design experts, it was found that the first design was most appropriate in terms of symbolic
communication related to the design. Compared to formats 2-6 in terms of developing graphic

prototypes that are suitable for marketing communications. It seems appropriate to add the
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letters that are the name of the shop. The font style is consistent with the style of the
organization's identity. Arrange the elements at the bottom. or side of the brand to be
suitable for a variety of uses The results of the evaluation of service formats for marketing
communications found that service format 3 had the highest level of satisfaction, with service
rates starting at 1,000 baht, with the scope of work being the design of logos, packaging, and
Banner advertising media The work can be reported not more than 1 time and the time for
submitting the work is not more than 3 days. The consumer will receive the original file format
(.ai .psd) for submitting the work. Results of data analysis assessing target group satisfaction
towards corporate identity and marketing communications for the online graphic design shop

“Sketch heart” according to the marketing concept. Overall, satisfaction was at a high level

(X=4.19, SD = 0.75).
Keywords : Corporate Identity / Marketing Communications / Graphic Design
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1w55uaﬁuﬁ1§§uwé’amiiﬁmiﬁLﬂu{fa"l,@;m%'Emﬂﬁnmﬂ%u%mimsaammu%aﬁmmwﬂwﬁwﬁ (A1)
Tunsiwasilunesenlavainvians @enaaesifu Narongwit & Saengchanthai (2018) lananam
msArluuurewuilan uazmeuausmuANLnoINTTvesUilna wwvhlmdadufeeud ol

Usziiuniseenuuumazinundmieg mmneaulaniuninuneinisvesuilan

Jalsuauug
voraueuurlumsthaan1sideluly
Mnranudderau aunsadlulsduuumdumsdeamemanana uazasiaun
é’mé’ﬂwzﬂaqﬁmﬁw%’u;ﬁuaamm‘um’rﬂﬂaaulaﬂﬁﬁﬂé’aﬁuﬁwqiﬁa vi3oeglurisesnisiaunesnns
Tnqumnefaiusnlunisiaudndnuainsans JULuunsuims wazmsdeasnamsnanaly
aeaanpafumNABINTINNTY memsluaiesionszuiunsAnifeeaniuy (Design Thinking) Txidiu

Iﬂﬂﬁﬁﬁ?u%QEﬂ.Uﬂ’liﬁz(ﬂllﬁllENGUENQ‘Uiﬁ NBUNSIUAIANUABAANYAVDIBIANT LAATled



The Golden Teak : Humanity and Social Science Journal (GTHJ.)

Vol.31 No.2 April-June 2025 ISSN 2985-2196 (Online)

o
o

mméjmmimmmjwﬂmma iiinsluaiesdlesinanluwnazesnnsiiasiinadnsfiunnaemudn
ﬁﬂwiﬁ%@ﬂ@ﬂéﬂiﬁu‘]
vawauonurlunsiisendmely

1. sUnuuSdnualesAnsuaz msdeasniesnisatn WunsdAnwianigsueonuuunsiiin
ooulau “Sketch heart” wnifu fyiu Famasfimsfinulunuvssgiuuuagmanainvassudug
LAz SNANYAIBIANTTBILUSUALABZILUTUA LT ANILANATS T é}y’uw{miﬁmumﬂémﬁmma Uy
MSUENS Sas1AIAU3NNg T8 audadeniee

2. miﬁmiﬁﬂmLmeamsﬁamimamimmmiumwmmawﬁa%uaaﬂLLUUﬂswﬂﬂaaulaﬂ
Hae nszuRazugexiin1sRasan waskuamnsusnsiuanaiunusndneavesenns

3, pasfinislansrurunisaniieeanuuu (Desien Thinking) wsesiiedun 1wy n1sszan
ANUAAVAINYLILD m?amia;ﬂqLqumquuﬁﬂﬁﬁ’UﬂfcjmLﬁwwmwaﬁéﬂi:ﬂaumiﬁmum uonwillean

mslua3asdowuuuszdiu iadunisegeu (Test) uaziviinunen1svesnguUvineuIndy
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