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ABSTRACT
This survey research aimed to investigate various aspects related to TikTok usage and media
literacy among Generation Z in Bangkok. The objectives were as follows: 1. To examine
communication behaviors on TikTok among Generation Z in Bangkok. 2. To assess media
literacy concerning TikTok among Generation Z in Bangkok. 3. To compare communication
behaviors on TikTok among Generation Z in Bangkok based on demographic characteristics.
4. To compare media literacy regarding TikTok among Generation Z in Bangkok based on
demographic characteristics, and 5. To explore the relationship between communication
behaviors on TikTok and media literacy among Generation Z in Bangkok. The study included
Generation Z individuals residing in the Bangkok area as the sample groups. The research
employed a set of 400 questionnaires as the primary data collection tool. Data analysis
involved descriptive statistics, including percentages, means, and standard deviations.
Additionally, inferential statistics were utilized for hypothesis testing, employing Pearson
correlation coefficients and processed using statistical software. The research findings suggest
that the sample group engages in communication behaviors on TikTok, sharing content they
find interesting with friends immediately upon discovering it, rating it as moderately interesting
Moreover, they demonstrate a high level of media literacy on TikTok. Specifically: 1) In terms
of media accessibility, they can perceive and comprehend the meaning of information
conveyed by TikTok 2) Regarding news analysis, they exhibit skepticism when receiving
information from TikTok, not immediately believing it, which is at a high level 3) Regarding
data verification, they refrain from sharing or posting uncertain content received from TikTok,
which is at a high level and 4) Concerning the interpretation of symbols and news content,
they can explain that news content often carries hidden commercial implications, such as
advertisements for products or services, which is at a high level The research found a
significant correlation between communication behaviors on TikTok and media literacy among
Generation Z, confirming a positive relationship as hypothesized at the 0.05 level of statistical

significance.
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indeniedauosulauueundinduinden (TikTok) unnasainnauiifistslauinnan 10,001 um

aufgiud 2 wasiudfiidnuarUssrnmefulinmsgmitudeuweienedinesulau
waUwaiaduinden (TITok) wanatefunua e o1g nsAn T8l way amuwﬁaﬁ’uﬁﬂ’ﬁgl,mﬁu
dovuaioredinuseulavueundiaduingon (TikTok) luunnaafiy

anAgud 3 woinssunsdeasuuaieviedinuosulauueundieduinden (TikTok) i
mmé’mﬂ’uéﬁ’umigyl,mﬁu?iaé’qﬂuaauiaﬂuaﬂwémﬁi'fu%nﬁaﬂ (TikTok) YangaLatualsdud nun
ngAnssunsdeasuuinionedsaussulatueundinduiniion (TikTok) ﬁmmﬁ’uﬁuéﬁunwimﬁu

o

dodsnunaulaunaundnduaniion (TikTok) vasnauiaieLstud

2AU18NAN1TIY
a o & oo o oo a av o ! &
INNaNFITeNUUTzIUNd Ay ihueAusenan1sidenwme Uil
1. wyAnssunsleanuuuasevedinueaulan (Social Network) wunaulvayneu
wuugaunalyusms www. TikTok.Com Tuunazdunmlaglanniu alveysveziamlyuinig

www.TikTok.Com TagtedgluwnazTume 3 dalustull Fedenlvunnlaglunslvdediruoaulaunay
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weUwAiaduosnauaundadunnden (TikTok) ﬂuﬂéjmLﬁ]uLuaLiﬁi?lu%tﬁuimmwgauﬁ’umm;’nmﬁwaa
walulafuazdumoniin Jsnuesuarlsnudeniviauarlndoaiifoduuniide nansifoiinuand
nslsuweundieduiinfion (TikTok) lumsdeasaennnasfudnuuzvesauuaisdudiiveunsuansean
uaraTsnunudesolal uanmmnaTlsnuweUnAATuRnfion (TikTok) aulnafionuduis
Wnneunseuly uazaaeeien TnefinginssulunsluiedeansiuieulnenisnanysiSesiidn
aulalwiviilenuniidomiuianla sesemnnisteanslaenisnaasiale mdou itewfuusaadune
Anuduiusvesiunas iy wasynuuaziiiownlanugdndsiunas fuludeilinan wu srmusded
arugy fddlnssluauigla violunela Hinguszasavdnifioumananutudisounats aennaos

U Chittawarakul, Ubonwat, & Phimcharoen, (2022, p. 93) wunnginssunisidnduseundiad

2 g

findlen (TikTok) tteAnatiuiia Wnnoungeuls uazaaneirson

2. mygmiudouuiedensdsuseulatueundindumnion (TikTok) nuamsgimitudeuy
iwdornedinusauladueundiatuiingon (TikTok) agluszduun sn1sinnfede measgvamans
MInTIEBULEYA warnsRAIInevesdydnualsuiuiomunnas aonnaesiunuideves
Thongrak, (2019, p. 219) ‘wui1ﬁamﬁizﬁuﬁﬂwﬂumsimﬁuﬁaLLazizﬁULme msngﬁuLLas
Ainseudesglusyiugs uazAanAaBsiy Klangburuwan & Suwannasaen (2020, p. 138) U1
tnieuinsgmitudeeylussiuinn dilenaidesnanussmdlnednsluauddglussduiiiy
aéﬂamﬂﬁaﬁﬂﬁﬁmiﬂﬂaumLLaz’hﬁmmgiumig”whﬁu?iaﬁ’mé’umeuﬁaam”mﬂawﬁﬂﬂ;ﬁﬂ’ﬁgl,m
ﬁu?‘%ahau‘g’mu’mﬁ’ama?ﬁsﬁwuLﬁ]maw%’u%ﬁﬁaWQLLaziwihyLmﬂsﬁaﬁuﬁwqﬁnﬁumiﬁamsuum?aﬂw
Heweoulauneundiaduingan (TikTok) unnmsiulasineisiudiifionniifiony 22-24 9 fwginssu
msemsuuaierisdinuseulaunsundinduiinfion (TkTok) gemaiueistudiifieny 20-21 9 visil
ordlasnannguiiiieny 20-21 Aidunquilidunganiugasdnuilnsonnaziinames nnguiid
07y 22-24 9 Seanunsaufusnfunisdedluantunsinulanm aulssiuweselanuiingui
fiselangsznang 5,000-10,000 U azdinnsAeansuuaieriedinuesulauneundiatuinnen
(TikTok) ganngudu Tasiamizngquitdissla 5000 v1m Fsuanestugeisioraiiosnannisly
weUnAieduingien (TikTok) duifusiumeaefiazaeseadunesidane aamﬂgaqﬁwqwﬁﬁm’m
m’mﬁ (Knowledge Gap Theory) 984 Tichenor, Donohue & Olien (1970, p. 162) ﬂén’jmﬂﬂaﬁﬁ
anugynaATysRardsauuanmeiy axilenainfideuasvoyarnasuananaiu dsenailvie
anuuanaslumssusuagladennsien (TikTok) lunauselanisg uenainiifeduelamennuiiassg
T (Life Cycle Theory) 6'?1'&Lf]u‘wqwﬁmaLﬂwgmamgﬁﬁ’wm%uim&J Franco Modigliani Zsmoanladu
sfaluvaaviasugenansiul 1985 nanmlursfuinuasTodou ausisdlanvioluiisgla
unfinsudlnage dewngfevhau selasifistuassaluanunsooonleuinty uandlendeneny

s1lnaranasdnase wadaanunsausinalaanniduesuiarauly nmsluweundwpdunndan (TikTok)
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uanasiulunguenganed aunsneduislanienguiiees®in 1nqueny 20-21 T idunquiithdsdine
Tuszdugandnu fsglasie Faimslaueundinduinien (TikTok) wesnangueny 22-24 I 8
dulunamguiifszyaluridodoussinglamuariinisuilandie aunquety 22-24 9 Gunqud
Buvhemdednelainniu aunsolvaevslaalainna Ssdinisly Anden (TkTok) wnm &
aonnaesiunguifluraaduihouauzisglafsduararsouiloaleanntu venand
KamsIfedmunnguiiissla 5,000-10,000 v axdinisleRndion (TikTok) innngustelasing
5,000 U Asfidennaosfunguiiin Wefiselemndu fvanusauiloaduawasuinisleanntu
Ay BeransIseTinudennansiutddeves Thanyacharoen (2020, p. 91) Tavinsanvides
wgfnssunsdny Vieued warnsiadulalsnuseundinduinden (Tiktok) wumoguazsela
pefuinisindulalsnuseundindumnien (TikTok) uananfiu

3. woRinssunsaeasuweSoedinuooulauuoundinduinien (TikTok) fiauduitus

nauIniunsgviudedsaueeulauweundinduiinfon (TikTok) vesnamaiueisdud a1nuaniside

'
a

71 wgRnssunsieansuukeundnduanfeniimnuduiiusnisuiniunisginivivdednuesulay

g

I3

Andien (TikTok) Tunquatuesdud ﬁg‘uaaﬂﬂéﬂaﬁﬁ’uLLmﬁﬂ‘ﬁug’mmaamsiwﬁﬁ’uﬁaﬁiw magwhﬁu?ia
fusndumedlafunisimueswaies Weiinginssunisladeosulaunty fazsilminnis
fiannmsgmviudoseulaufistunuluaie usraenaasitussalszneunsivnfsionarnsiase
do nanifle iefimsdeasuuueundinduindion (TikTok) inniu Aezvhlvamnsandaionmag
losntu uasinlmAnnsinsgidemariulaftume uaﬂmﬂﬁaaﬂﬂayaaﬁuﬁﬁgmmsgﬁm
(Cognitive) vosmsginitude esnnidlesinsledessulauntu fazvhlvAanssuiunisin

Answsnaginnuiilendawaniulafvu (Potter, 2008, p. 298)

Jarauauuy
vawauuugluntsiman1sideluly
1. Mnuamideiinurmainssumsdearsuueienedinmaaulauinion (TikTok) ves
WalstuBoglusedudiunans dadu maglnuinsweundiaduingen (TikTok) arsfinisasiedalud
mslsuoundiedulnnndeiu memsluuurlanguiauesiuflulafodiuswiuglslmnngsdy
wu mslawanluwnanrlesuooulatluynyemis

2. PNNANTITENUNMIIIVITILFoTeInguIRuLeL UGz ey luszAuIn wafdanuand

P o

TanTminvudmiuinn warlinguivsuunauddledessnsluasasse duudansinissusinuas

q

mslranuslusenissmyiudess1analiles
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vatauakurlunTiduasanely
WesmemsiteassildunsideleUinnaluunsazdeafineinmsmeduieainngy
Mo auuaLsTUEdTlugaugy oeineiu wavsglanuanaieiu dngdnssunisdeasuuney

NAATY Anman (TikTok) Mwananeiy 3e3udunaznesrinnsitenslulusuinnnisIsnsiteta

) v
=1

AMNNAIE TN NaU v eyaluuAaznquLieanaTu B YT NN SRR
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