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NM739P9E1599 Inglduuuaeuniudiuay 361 9n ldn1sdudiagianuy
fugd indesdeflfifuuuuasuniudanela afAfld fo msmnarawd
Yoway Aade drudonuunasguuas avduiusuuuiiefd

nansidewuin 1) yaansiimsladurinansveshedeasesdnse
Tuszautos (X = 2.08) 2) nMwdnualuvnInendeysnilugNueweIyaaIng
ogluszduf (X = 3.69) waw 3) Malinfuimasvesihedeasesdnsiinm
dufusmsuindunmdnuaiveaminendoysinamsn Aamduius
Tuseduiien (r = .280) eehelifedfyn1eadnfisesiu 01
frdhdny : Malin3utnans; nsdeansesdng; awdnuel uinedeysm

Abstract

The research aimed to 1) study the media exposure to corporate
communication among Burapha University staff; 2) explore the image
of Burapha University from the perspective of Burapha University
staff; and 3) examine the relationship between media exposure to
corporate commmunication and Burapha University image among the
staff. Sample consists of 361 university staffs. Data were analyzed by
Percentage, Mean, S.D., and Pearson’s Product Moment Correlation
Coefficient.

The results found that 1) the overall exposure to information

via corporate communication was at the low level (X = 2.08) 2) the

feeling about the overall image of Burapha University at a good
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level (X= 3.69) 3) the overall image of the Burapha University was
positively correlated with media exposure at the low level (r = .280)
at statistical significance level of .01

Keywords : Media Exposure; Corporate Communication; Image;

Burapha University
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Tnefiuszifuiifioamsvsuiisnslindusmansiunsdeasesdnsinm
dunusiunmanuaivesunine ey sniluguuedvesynaing Lawn
Uszlnymesdeidndu Yosnamalindutnans avwdlunaidniu sedu
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Fosmadeansiuyanadu amnuesnosniiu mszdudyuiiano
YosyuifiFeInsaziuTinmaiiionsuausinfoanIsvesauLes

2) Uselevidldany (Self-aggrandizement) 1uudfoIN1T3UIU1IENS
WieUszleviveswmmes Wy 19¥uaug Arwaynaul AnuguIeLaE
Auaungla

3) awmnidededidnunznsesu Sih melEusnansiosms
grsutnansiiu o

Tunadenasstnarsvesyanatuduiefiainisoesuieldda
wAnssuNNsAeATYRILARZYANAIIANLANAN UM ST LaN WAL
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NILUIUNITADNATT (selective process) Fumnsnadudd Klapper (1960
pafieluy anayayn ysanande, 2561 ) ldeSurelidn nszuiunisidensu
Pnmmielinsurnasiulisuaiouaiensesnaslunisiuives
uywd Sutszneudne mandunses 4 9 ldur (1) nsideniUnsu (selective
exposure) (2) msidenliaaula (selective attention) (3) n1siden
%UiLLasammwmsJ (selective perception and interpretation) wag
(4) n1348enaRT1 (selective retention)
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39501 Fudusa (2558) loagumnumnaliin amdnvalesdns 1Ju
amilula visearwgAnuseiiula Anguealdddosing 1 fisioaring
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Jszaunsaiassfiutagnguldsuannisdearsdndnunivesnsdnstu
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AUBNLaN

WANTIU 1NN UAE anIn3 Tazasul (2553) lnaguanumingves
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3 29NN (2542) 52Y71 93AUTENaUYRININNAeIAns (Corporate
image) fifsioluil

1) ffu3vns (Executive) psdnsaeivielaiftuagfuduims Seipady
yepaiiinnuiAnuaange tesdnslafluimsitienuaunse Tidevim]
fif fulsninisuimsgsiaiin dednd lenBugndn vidmduiiasd
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3) Aufn (Product) Aeaituaudiia fannm fslevdnsaiudon
Tawandimeunsesnld

4) nsfifiugsAa (Business practice) msiinsAurilsgdenuiiie
af iU dafussinstaneneazdodimnuddiunis
Aulsgdany

5) Aanssudau (Social activities) Msguatenlalddiny ufanssu
msnea vieaisuszlewiliiudeay eannifugaiitiunisnainile
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6) wnesilawnedliviogunsalludvinem (Artifacts) Uisdpadids
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wwIRaReafiumsTddeiiontsdeaisesdns
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MstanileiunsinnIsvetedns (Management Function) fivaertvun
50U (Framework) dwiunisuszanuiiuegnafiussaninavesnisdoans
Faanelunazmeuenianun ilegsguiimnelngsi fo meadauazin
Feiduaiid (Favorable Reputation) viunansilaulaaudesng o flosding
faafiann (Corrnelissen, 2014) mslfdaifienisdeansesdnsiesniudiay
HoserfunsdoansvainvanegULUUMa AN TN MinsdedsuuL
Wun1ans (Formal Communication) LLaxm'iﬁd%aa’lil,mulmﬂuvmﬂ’lﬁ
(Informal Communication) faktuagfuiiimenguazasduazngy
Whsnglunsdeansdu 4 lugatiigtumaluladnisdeansiiniadeuudas
a9m5a TnswauuasUSushednwseiiesan denaiu (Traditional
Media) 11gdelvsi (New media) usgansiiugussdusenoundnasdold
8w doaru (Text) s @udio) amda (Still image) nmiadewln
(motion picture) Wiouwafiudu (Animation) wag Jile (Video) asdnsaau
Iﬁiyjﬁgﬂﬂ’m%ﬁuazﬂ’]ﬂL@ﬂﬁﬁuiﬁﬁm‘iuu‘im’]ﬂ’]’iﬁ/]’lﬁé]j’]Uﬂ’]'i?ilaﬂ’]’iLLa3U’§8Qﬂ(ﬁ
TdeliAnUsyansnmmanisdeansinedenld “dolval” (New media)
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