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Abstract

This research aimed to assess the potential of commmunity tourism
attractions, analyze the factors affecting the potential development
of community tourism, and specifying guidelines for developing the
potential of community tourism in Khlong Luang District, Pathum
Thani Province. It is action research with participatory and quantitative
research, the tools used were an assessment interview form, an
evaluation form for tourist attractions, situation assessment form,
and questionnaire. Perform data analysis with basic statistics, statistics
analysis, model analysis, structural equations, and content analysis.
The results of the study were as follows: 1) The potential of
community tourism attractions, the overall level was at a high level.
2) Factors affecting the potential development of community tourism
attractions were community potential, participation, and mix service
marketing. 3) Guidelines for developing the potential of community
tourist attractions according to the human resource development
model and marketing strategy (H&M) that focuses on members’
participation in organizing activities by applying local wisdom. The
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to realizing the traditions, cultures, and ways of life of the local
people. Along with public relations using personal media and social
media to create a Facebook Page “Community Tourism in Klong
Luang District”.

Keywords : Potential development; Community tourism; Organic

agriculture; Sufficiency Economy
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