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Abstract

The study titled “Factors Influencing the Decision to Use Private
Elderly Care Services” aims to: 1) compare demographic factors that
influence the decision to use private elderly care services, 2) analyze the
relationship between the decision to use private elderly care services
and the social marketing and service quality, and 3) investigate the social
marketing and service quality factors that affect the decision to use private
elderly care services. This research employed a mixed methods approach,
collecting quantitative data from 400 elderly individuals and validating
the data through in-depth interviews with the operators of the elderly
care facilities. Descriptive Statistics, One-Way ANOVA, and Multiple
Regression Analysis were used to analyze the relationships between
various factors influencing the decision to use private elderly care services.
The results showed that demographic factors, such as gender, age,

occupation, average family income, and family structure, significantly
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affected the decision to use private elderly care services. Additionally,
the analysis found that the relationship between the marketing mix and
service quality was crucial, particularly the physical characteristics of care
facilities and the quality of personnel, which positively influenced the
decision to use these services, with high Pearson Correlation values of
0.698 and 0.624, respectively. Furthermore, the marketing-mix factors--
including physical characteristics, personnel, processes, pricing, and
promotion—affected the decision-making process. Regarding the service
quality, factors such as customer care, responsiveness, reliability, and
tangibility were found to significantly influence the decision to use private
elderly care services. These findings could be used as guidelines for
improving elderly care services to effectively meet the needs and
expectations of elderly individuals and their families.

Keywords: Service Quality; Elderly; Private Elderly Care Facilities
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5. mildlalugndn 0.787" <0.001 SEAUA
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1. Jadudrusnan (Price): fiFnadi t-test t=2.696 (p=0.007) FaaneAdy
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2. Yadgaudaatun1en1snaia (Promotion): dlAnadii t-test t=2.115
(p=0.035) Feuanslidiuinnisduadunisue wu nsdalustudunionisle
Foyamadeinansenuegrannsonisdndule faeenefuuliuiiesidenld
Uimsiimsdaaiumsneihiaulasasianuidodio

3. Jaduduynang (People): flFefii t-test t=3.697 (p<0.001) @4
Hulladeitinansenuanniigeluussmiadedulszaumanmsnann fgeengli
anudAyiuRunLazTinwrussyranslun1sivins evnudulioandnuas
mselaldvesyransidudsivihlotigeongdansulalunisdenlduins

4. J23@aunszuauns (Process): ANEDA t-test t=2.662 (p=0.008)
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5. Jadedauanueaznienignn (Physical Evidence): fiAnahia t-test
£25.039 (p<0.001) FIVNEAILIIENUULNNNEANVBIAOLUUIUIA U A
aven AVINATAINALNY wazauUasafvesanuiiinasenisdaduladen
THusns fgeonglinnuddnyifvanmuedenivanzausumslidiausy i
YDININY

M1999 4 1 wanTiaTgiansannesdyauvesladediulszaunisnann
Mdanadensdinduladenlduinmsanuuiuiaguargeengionsy

Coefficients
Unstandardized  Standardized

Model Coefficients Coefficients t p-value
B Std. Error Beta
(Constant) 0.249 0.159 1.566 0.118
1. PuKARSU 0.049 0.046 0.049 1.067 0.286
2. AUSIAN 0.117 0.043 0.126 2.696 0.007**
3. c"ﬁuﬁmuﬁ 0.000 0.027 0.000 -0.005 0.996
4. PruduESININIIAAN 0.085 0.040 0.099 2.115 0.035%
5. ﬁmwﬂmﬂi 0.169 0.046 0.177 3.697 <0.0017***
6. AMUNTLUIUNTT 0.162 0.061 0.155 2.662 0.008**
7. AIUSNWULNIINIBAIN 0.357 0.071 0.302 5.039  <0.001***

ATUENS A7 * U8 <0.05 ** Uu18de <0.01 War*™* uuned <0.001
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1. A2lugUsIsuvaInsuinis (Tangibles): ): IAnadin t-test t=2.354
(p=0.019) Favsneanuindsidugusss wu mnuaveavesanuiuazgunsal
fviuaiofinadensindulavesfgiony faeenguomnanmadeniiduiing
wazazanaulglunislduinig

2. anundedalingda (Reliability): ifad ttest t=2.956 (p=0.003)
Foneanuinggeenglinuddyiuanuihideiiouazaruaitausluns
Tu3nns yeannsfisinradanuansauasuimsniumsguduasigaeos
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3. N1INBUAUBIABANAT (Responsiveness): denadif t-test t=3.160
(p=0.002) BsvsneAIIINSTIYARINTANLNTANBUALBIAILADINTYBIGNAN
Ifognsinuariilseansnmdudntladenilefidfy nsusmsiinseiedesu
waznFeuliusnisnaeananvzdivaianuianelaliiuggaeny

4 aruldlalugndn (Empathy):de1ata ttest t=5.238 (p<0.001)3
vaneauin msfiyaansuanseendsasildlanazanuilalurudesnis
amzvestigeenyidudsiddylunisasenufionele msquaierlaldlusie
auiBanin 9 Wew o ibigaserg3dntanislasunisguasgeuvias

M99 5 1 wamslasevaun1sannesidivanesladeidmwaienisindule
WonltusnisanuuIunanuargeengenyy

Coefficients
Unstandardized Standardized

Model Coefficients Coefficients t p-value
B Std. Error Beta

(Constant) 0.105  0.133 0.785 0.433
1. padugusssurenisu3nis 0.152  0.065 0.142 2354 0.019”
2. anudediolinda 0.205  0.069 0.197 2.956 0.003"
3. NIRQUAUDIFBYNAN 0250  0.079 0.217 3160 0.002"
a. msleuidesiudegnédn 0021 0075 0.018 0.28¢ 0776
5. aaildlalugnen 0337  0.064 0.311 5238  <0.001™

ATSWEARS A1 * MUEDT <0.05 ** 8 <0.01 Lag*™* uunei <0.001
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