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Abstract

The objectives of this research were to study the selection decision
of the foreign tourists for the accommodation in Phuket and to compare
the selection decision level of foreign tourists for the accommodation
in Phuket by personal factors. The sample size is 400 people selected
by Simple Random Sampling method. The research tool was questionnaires
of 39 items with the reliability of .89. The statistical analyses were frequency,
percentage, means, standard deviation (S.D.), statistical t-test and one-way
analysis of variance (ANOVA).

The results were as follows: 1) the overall and each aspect of
the Marketing Mix 7 P’s in selection decision of foreign tourists for the
accommodation in Phuket was at high level. Considering at each aspect,
ranging in order from the highest mean to the lowest mean, it was
found that the aspect of People received the highest mean, next on
down were: Product, Process of Service, Physical Evidence, Price, Place,
and Promotion, respectively. 2) The foreign tourists who were from different
occupation, average income per month, level (stars) of selected hotel,
the influence person over the selection decision for the accommodation,
and the channel of information perception about the hotel had different
selection decision for the accommodation in Phuket at the statistical
significance of 0.05. However, the foreign tourists with different gender,
age, housing zone, education background, average length of stay in
Phuket for each visit, and location of the accommodation in Phuket
were no different in the selection decision for the accommodation
in Phuket.
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